FORWARDAIA

China Medical E-Commerce Industry Market Research and
Investment Forecast Report, 2013-2017

H R

CONTENTS

Chapter 1: Development Overview of E—commerce of China Pharmaceutical Industry
1.1 Overview of E-commerce Industry
1.1.1 Definition of E—commerce Industry
1. 1.2 Classification and Application of E-commerce
1. 1.3 Development History of E-commerce
1.2 Advantages of E—commerce
1.2.1 Cost Advantage
1. 2.2 Fast Market Reaction
1. 2.3 Convenient and Fashionable Consumption
1.2.4 Low Entry Threshold or Zero Threshold
1.3 E-commerce Overview in Pharmaceutical Industry
1. 3.1 Necessity for Pharmaceutical Industry Stepping into E-commerce
1. 3.2 E-commerce Development Status of Pharmaceutical Industry
1. 3.3 E-commerce Development Features of Pharmaceutical Industry
Chapter 2: PEST Analysis of E—commerce Market in China Pharmaceutical Industry
2.1 Policy Environment
2.1.1 Policies and Planning Related to E—commerce
(1) E-commerce Model Regulation

(2) Opinions on Promoting the Development of E-commerce Regulation

(3) Opinions on Accelerating to Develop Regulation for E-commerce

(4) Several Opinions of the State Council on Accelerating to Develop E-commerce

(5) Opinion on Guiding On-line Trading (Interim)

(6) Interim Measures for the Administration of Online Commodities Trading and Relevant Services
(7) Notice on Strengthening Safety Management and Prevention for Bank Card and Blowing Crimes

Related to Bank Card

(8) Administrative Measures for the Payment Services Provided by Non—-financial Institutions
(9) “Twelfth Five-year” Plan for China E-commerce Industry
(10) Plan for Shanghai E-commerce Industry
(11) Plan for Hangzhou E-commerce Industry
(12) Plan for Guangzhou E-commerce Industry
(13) Plan for Beijing E-commerce Industry
(14) Plan for Shenzhen E-commerce Industry
(15) Plan for Xiamen E-commerce Industry

2.1.2 Policies and Planning Related to Pharmaceutical Industry
(1) The Drug Administration Law of the People’ s Republic of China

(2) Administration Regulation for Drug Operation and Quality

(3) Administration Regulation for Drug Circulation and Supervision

(4) Measures for the Administration of License for Drug Operation

(5) Measures for the Administration of License for Medical Appliance Operation Enterprises
(6) Administration Rules for Stupefacient and Psychoactive Drug

(7) Interim Requirements for the Examination and Approval of Internet-based Pharmaceutical
Trading Services

(8) Development Plans for Pharmaceutical Business
1) Guiding Opinions on Developing Pharmaceutical Industry during “Twelfth Five-year” Period
2) Opinions on Deepening the Reform of the Health Care System
3) Implementation Plan for the Recent Priorities of the Health Care System Reform (2009-2011)
4) The Implementing Opinions on the Establishment of National Essential Drug System
5) The National Drug Circulation Industry Development Plan (2011-2015)

2.2 Economic Environment

E 0 2 3 = 3 www.gianzhan.com



https://bg.qianzhan.com/report/detail/25676ff336ef4563.html
https://bg.qianzhan.com/report/detail/25676ff336ef4563.html

FORWARDAIA

2.2.1 International Economic Environment
(1) International Economic Status
(2) International Economic Forecast
2.2.2 Domestic Economic Environment
(1) Domestic Economic Growth
(2) Resident’ s Income Level
(3) Urbanization Level

(4) Domestic Economic Forecast

2.3 Social Environment
2.3.1 Resident’ s Consumption Structure
2.3.2 Online Shopping Has Become A Habit
2.4 Technology Environment
2.4.1 E-commerce Technology
2.4.2 Pharmaceutical Logistics Technology

2.4.3 Technical Level for Pharmaceutical Manufacturing Industry
Chapter 3: Analysis of Development Subject of E—-commerce Industry in Pharmaceutical
Industry
3.1 Pharmaceutical Business Status and Prospect
3.1.1 Development Model and Profit of Pharmaceutical Business
(1) Development Scale of Pharmaceutical Business
1) Total Enterprises
2) Regional Distribution of Enterprise
(2) Market Scale of Pharmaceutical Business
1) Total Sales Volume
2) Distribution of Regional Sales
(3) Profit of Pharmaceutical Business
1) Profit Factors of Pharmaceutical Business
2) Traditional Profit Model for Pharmaceutical Business
3) New Profit Model for Pharmaceutical Business
4) Profit Changes of Pharmaceutical Business
3. 1.2 Product Market Scale of Pharmaceutical Business
(1) Overview 7 Major Kinds of Medical Commodity Markets
(2) Analysis of 7 Major Kinds of Medical Commodity Markets
1) Pharmaceutical-based Commodity Market
2) Chinese Patent Drug Market
3) Chinese Herbal Medicine Materials Market
4) Medical Device Market
5) Chemical Reagent Market
6) Glass Instrument Market
7) Other Commodities Market
3.1.3 Informationization Development of Pharmaceutical Business
(1) Necessity for Informationization Construction on Pharmaceutical Business
(2) Significance for Informationization Construction on Pharmaceutical Business
(3) Informationization Status of Segmented Fields in Pharmaceutical Business
1) Informationization Status of Pharmaceutical Wholesales
2) Informationization Status of Pharmaceutical Logistics
3) Informationization Status of Pharmaceutical Retailing
(4) Problems in Informationization of Pharmaceutical Retailing
(5) Development Strategy for Informationization of Pharmaceutical Business
3. 1.4 Prospect Forecast for Developing Pharmaceutical Business
(1) Development Driving Factors of Pharmaceutical Business 2.
(2) Restraint Factors of Pharmaceutical Business
(3) Development Paths for Pharmaceutical Business
3.2 E-commerce Status and Prospect
3.2.1 Development of Global E-commerce Industry
(1) Development Overview of Global E—commerce Industry
(2) Market Scale of Global E-commerce Industry
(3) Market Competitive Landscape of Global E-commerce Industry
1) Development of US E-commerce Industry

z M0 o = 3 www.gianzhan.com



FORWARDAIA

2) Development of Europe E—commerce Industry

3) Development of Asia E-commerce Industry
(4) Successful Experience from International E—-commerce Industry
3.2.2 Development of China E-commerce Industry
(1) Development Scale of China E—commerce Industry
1) Development Overview of China E—commerce Industry
2) Total E-commerce Websites in China
3) Market Scale of China E-commerce Industry
(2) Market Competitive Landscape of China E—commerce Industry
(3) Major Development Features of China E—commerce Industry
(4) Information Security and Credit System for China E—commerce Industry
1) Development of Information Security on China E—commerce Industry
2) Credit System for China E—commerce Industry
3. 2.3 Prospect Forecast for Developing E—commerce
(1) Driving Development Factors of E-commerce
(2) Restraint Factors of E-commerce
(3) Development Paths for E-commerce
(4) Prospect Forecast for Developing E—commerce
3.3 Pharmaceutical Logistics Status and Prospect
3.3.1 Overview of Pharmaceutical Logistics
(1) Development Overview of Pharmaceutical Logistics

(2) Development Features of Pharmaceutical Logistics
(3) Influencing Factors of Pharmaceutical Logistics
(4) Logistic Cost of Pharmaceutical Logistics
(5) Market Scale of Pharmaceutical Logistics
(6) Competition Trend for Pharmaceutical Logistics
(7) Development Prospect for Pharmaceutical Logistics
3. 3.2 Market Development of Pharmaceutical Cold Chain Logistics
(1) Overview of Pharmaceutical Cold Chain Logistics Market
(2) Development Status of Pharmaceutical Cold Chain Logistics Market
(3) Demand for Pharmaceutical Cold Chain Logistics Market

1) Vaccine Market’ s Demand for Cold Chain Logistics

2) Blood Product’ s Demand for Cold Chain Logistics

3) Diagnostic Reagent’ s Demand for Cold Chain Logistics
Problems in Pharmaceutical Cold Chain Logistics Market
Development Strategy for Pharmaceutical Cold Chain Logistics Market
Development of Pharmaceutical Logistics Informationization
Development Overview of Pharmaceutical Logistics Informationization
Restraint Factors of Pharmaceutical Logistics Informationization
Development Roles in Pharmaceutical Logistics Informationization

Development Strategies and Suggestions for Pharmaceutical Logistics Informationization
Prospect Forecast for Developing Pharmaceutical Logistics

Development Driving Factors of Pharmaceutical Logistics

Restraint Factors of Pharmaceutical Logistics

~N NN WA N AN~~~

4)
5)
.3
1)
2)
3)
4) Key Development Problems of Pharmaceutical Logistics Informationization
5)
!
1)
2)
3)

Development Paths for Pharmaceutical Logistics
(4) Prospect Forecast for Developing Pharmaceutical Logistics
Chapter 4: E-commerce Market Development and Competition of Pharmaceutical Industry
4.1 Development of E-commerce Market in China Pharmaceutical Industry
4.1.1 E-commerce Application Status of China Pharmaceutical Industry
(1) Application Methods for E—commerce in the Industry
1) Corporate Online Propaganda
2) Online Market Research
3) Networks Distribution Contact
4) Direct Online Sales
5) Internet Marketing Integration
(2) Sales Volume on E—commerce Channels for Industry
4. 1.2 E-commerce Value Chain Composition of China Pharmaceutical Industry
(1) Supply of Commodities

z M0 o = 3 www.gianzhan.com



FORWARDGHIBE

S

5.1

o1

5.

SIS S O I S S R S S I

(2)
(3)

.13

(€]
(2)
(3)

Sales and Goods Delivery/Office Support

Information Service

E-commerce Cost Composition of China Pharmaceutical Industry
Marketing Cost

Logistic Cost

Stock Cost

E-commerce Market Segments in China Pharmaceutical Industry

.2.1

Overview of E-commerce Market Segments in the Industry
Vertical-based E-commerce Market
Market Overview

Target Customer

Purchasing Feature

Logistics Feature

Horizontal-based E-commerce Market
Market Overview

Target Customer

Purchasing Feature

Logistics Feature

Competition for E-commerce Market of China Pharmaceutical Industry

.31

(€]

Sales Channel Profile of Pharmaceutical Industry
Traditional Channel

1) Wholesales Channel
2) Retail Channel

(2)

E—-commerce Channel

Comparison between Traditional and E-commerce Channels of Pharmaceutical Industry
Sales Volume for Traditional Channel of Pharmaceutical Industry

Sales Volume for E-commerce Channel of Pharmaceutical Industry

Comparison for Sales Channel Cost in Pharmaceutical Industry

Comparison for Sales Channel Expansion Potentials in Pharmaceutical Industry
Competition for E—commerce Market of Pharmaceutical Industry

Competitive Overview for E—-commerce Market of Pharmaceutical Industry

1) Competitive Landscape of E-commerce Market in the Industry

2) Competition Features of E-commerce Market in the Industry

(2)

Competition Factors of E-commerce Market of Pharmaceutical Industry

1) Cost of Brand Propaganda
2) Cost of Commodity Supply
3) Cost of Product Management

4) Cost of Logistics and Delivery

5) Cost of After—sales Service
Chapter 5: Analysis of E-commerce Models for China Pharmaceutical Industry

Profile of E-commerce Model for China Pharmaceutical Industry

1.1
1.2
B2B
2.1
2.2
2.3
2.4
2.5
2.6
B2C
3.1
3.2
3.3
3.4
3.5
3.6

B2B Model

B2C Model

E-commerce Model for China Pharmaceutical Industry
Market Overview

Profit Model

Target Customer

Purchasing Feature

Logistics Feature

Cost Analytics

E-commerce Model for China Pharmaceutical Industry
Market Overview

Profit Model

Target Customer

Purchasing Feature

Logistics Feature

Cost Analytics

Chapter 6: E—commerce Marketing for China Pharmaceutical Industry
6.1 Basic Marketing Methods for China Pharmaceutical Industry

E 0 2 3 = 3 www.gianzhan.com

China Medical E-Commerce Industry ReportfTMV



FORWARDAIA

6.1.1 Target Marketing
6. 1.2 Brand Marketing
6. 1.3 Service Marketing
6. 1.4 Knowledge Marketing
6.2 E-commerce Marketing Methods for China Pharmaceutical Industry

6.2.1 Search Engine Marketing (SEM)

(1) SEM Structure

(2) SEM Status

(3) SEM Cost Benefit

(4) Case Study of SEM in Pharmaceutical Industry
6. 2.2 Forum Marketing

(1) Forum Marketing Structure

(2) Forum Marketing Status

(3) Cost Benefit of Forum Marketing

(4) Forum Marketing Case in Pharmaceutical Industry
6. 2.3 Blog Marketing

(1) Blog Marketing Structure

(2) Blog Marketing Status

(3) Cost Benefit of Blog Marketing
6.2.4 Microblog Marketing

(1) Microblog Marketing Structure

(2) Microblog Marketing Status

(3) Cost Benefit of Microblog Marketing
6.2.5 Video Marketing

(1) Video Marketing Structure

(2) Video Marketing Status

(3) Cost Benefit of Video Marketing

(4) Video Marketing Case in Pharmaceutical Industry
6.2.6 Q&A Marketing

(1) Q&A Marketing Structure

(2) Q&A Marketing Status

(3) Cost Benefit of Q&A Marketing

(4) Q&A Marketing Case in Pharmaceutical Industry
6. 2.7 Professional Encyclopedia Marketing

(1) Professional Encyclopedia Marketing Structure

(2) Professional Encyclopedia Marketing Status

(3) Cost Benefit of Professional Encyclopedia Marketing
6. 2.8 Enterprise Marketing News

(1) Enterprise Marketing News Structure

(2) Enterprise Marketing News Status

(3) Cost Benefit of Enterprise Marketing News

(4) Enterprise Marketing News Case in Pharmaceutical Industry
Chapter 7: E—commerce Market Prospect and Investment of China Pharmaceutical Industry
7.1 E-commerce Market Prospect for China Pharmaceutical Industry
7.1.1 E-commerce Application Trend of Industry
. 1.2 Prospect Forecast for E-commerce Market of Industry
E-commerce Investment Features of China Pharmaceutical Industry
. 2.1 Entry Barriers
.2.2 Profit Models
E-commerce Investment Factors of China Pharmaceutical Industry
. 3.1 Market Evaluation
. 3.2 Logistics Construction
. 3.3 Platform Construction
E-commerce Consumption Research for Consumer
. 4.1 Research Background
. 4.2 Research Content
(1) Consumer’ s Online Shopping for Medicine
(2)
(3)

NN R N~ =W =~ N

Consumer’ s Considering Factors of Selecting Medicine Online
Merchant’ s Selection for Customer’ s Medicine Online Shopping

E 0 2 3 = 3 www.gianzhan.com



FORWARDAIA

(4) Influencing Factors of Determining Customer’ s Medicine Online Shopping

(5) Online Medicine Categories for Customer
(6) Whether Customers Can Distinguish There Are Serial Numbers of “Qualification Certificate
for Internet Drug Information Services” and “Internet Drug Trading Service Qualification Certificate”
in Online Medicines
7.5 Investment on Pharmaceutical E-commerce Logistics Delivery System
7.5.1 Overview of Business Models for Pharmaceutical Logistics
(1) Overall Features of Business Models for Pharmaceutical Logistics
(2) Development Situation of Business Models for Pharmaceutical Logistics
7.5.2 Major Commercial Models for Pharmaceutical Logistics

(1) Model of Jointown Pharmacy: Fast Wholesales Model

(2) Model of Taihe Pharmacy: Buying and Selling Model around the Nation

(3) Model of Bangda Pharmacy: Third Party Pharmaceutical Logistics

(4) Model of North China Pharmaceutical Group: Logistics Reach to International Standards

T T AR VRGN 2, TE AR SR ATRE R A0

4 G RSS2k 400-068-7188 0755-82925195 82925295 83586158
R H T HF: service@qianzhan.com

G SR MG https:/bg.qianzhan.com/

AT WA RSS!

" z M0 o = 3 www.gianzhan.com


mailto:service@qianzhan.com
https://bg.qianzhan.com/

