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(3) analysis of the company’ s profitability capability
(4) analysis of the company s operation capability

(5) analysis of the company s solvency capability

(6) analysis of the company s development capability
(7) analysis of the company s organizational structure
(8) analysis of the company’ s product structure

(9) analysis of the company s sales channels and network
(10) analysis of advantages and disadvantages of the company’ s operation
(11) analysis of the company s latest development trend
8. 2. 24 Shandong Fulda Air Conditioning Equipment Co., Ltd
(1) brief introduction of the company’ s development

(2) analysis of the company s capabilities of production and marketing
(3) analysis of the company s profitability capability

(4) analysis of the company s operation capability

(5) analysis of the company s solvency capability

(6) analysis of the company s development capability

(7) analysis of the company s organizational structure
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(8) analysis of the company’ s product structure and new product developments

(9) analysis of the company s sales channels and network
(10) analysis of advantages and disadvantages of the company’ s operation
(11) analysis of the company s latest development trend
8. 2. 25 Guangdong Jirong Air Conditioning Co., Ltd
(1) brief introduction of the company’ s development

(2) analysis of the company s capabilities of production and marketing

(3) analysis of the company’ s profitability capability

(4) analysis of the company s operation capability

(5) analysis of the company s solvency capability

(6) analysis of the company s development capability

(7) analysis of the company s organizational structure

(8) analysis of the company s product structure and new product developments

(9) analysis of the company s sales channels and network
(10) analysis of advantages and disadvantages of the company’ s operation
(11) analysis of the company s latest development trend
8. 2. 26 Shandong Lindon Artificial Environment Equipment Co., Ltd
(1) brief introduction of the company’ s development

(2) analysis of the company s capabilities of production and marketing

(3) analysis of the company’ s profitability capability

(4) analysis of the company s operation capability

(5) analysis of the company s solvency capability

(6) analysis of the company s development capability

(7) analysis of the company’ s product structure and new product developments
(8) analysis of the company s sales channels and network

(9) analysis of advantages and disadvantages of the company’ s operation
8.2.27 Jiangsu Josun Air Conditioning Co., Ltd.
(1) brief introduction of the company’ s development

(2) analysis of the company s capabilities of production and marketing

(3) analysis of the company’ s profitability capability

(4) analysis of the company s operation capability

(5) analysis of the company s solvency capability

(6) analysis of the company s development capability

(7) analysis of the company s product structure and new product developments
(8) analysis of the company’ s sales channels and network

(9) analysis of advantages and disadvantages of the company’ s operation
(10) analysis of the company s latest development trend

8. 2.28 Tongfang Artificial Environment Co., Ltd
(1) brief introduction of the company’ s development

(2) analysis of the company s capabilities of production and marketing

(3) analysis of the company s profitability capability

(4) analysis of the company s operation capability

(5) analysis of the company s solvency capability

(6) analysis of the company s development capability

(7) analysis of the company s organizational structure

(8) analysis of the company’ s product structure and new product developments

(9) analysis of the company s sales channels and network
(10) analysis of advantages and disadvantages of the company’ s operation
(11) analysis of the company s latest development trend
8.2.29 Nanjing Wuzhou Refrigeration Group Ltd
(1) brief introduction of the company’ s development

(2) analysis of the company s capabilities of production and marketing

(3) analysis of the company’ s profitability capability

(4) analysis of the company s operation capability

(5) analysis of the company s solvency capability

(6) analysis of the company s development capability

(7) analysis of the company’ s product structure and new product developments
(8) analysis of the company s sales channels and network

(9) analysis of advantages and disadvantages of the company’ s operation
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8.2.30 Daikin Air Conditioning (Shanghai) Co., Ltd. Huizhou Branch
(1) brief introduction of the company’ s development

(2) analysis of the company s capabilities of production and marketing

(3) analysis of the company s profitability capability

(4) analysis of the company s operation capability

(5) analysis of the company s solvency capability

(6) analysis of the company s development capability

(7) analysis of the company s product structure and new product developments

(8) analysis of advantages and disadvantages of the company’ s operation
8. 2.31 Wuhan New World Refrigeration Industrial Co., Ltd
(1) brief introduction of the company’ s development

(2) analysis of the company s capabilities of production and marketing

(3) analysis of the company’ s profitability capability

(4) analysis of the company s operation capability

(5) analysis of the company s solvency capability

(6) analysis of the company s development capability

(7) analysis of the company s product structure and new product developments
(8) analysis of the company s sales channels and network

(9) analysis of advantages and disadvantages of the company’ s operation
8. 2. 32 Shanghai Sinko Air Conditioning Equipment Co., Ltd
(1) brief introduction of the company’ s development

(2) analysis of the company s capabilities of production and marketing

(3) analysis of the company’ s profitability capability

(4) analysis of the company s operation capability

(5) analysis of the company s solvency capability

(6) analysis of the company s development capability

(7) analysis of the company s product structure and new product developments
(8) analysis of the company s sales channels and network

(9) analysis of advantages and disadvantages of the company’ s operation
(10) analysis of the company s latest development trend

8. 2. 33 Shandong Vicot Artificial Environment Ltd
(1) brief introduction of the company’ s development

(2) analysis of the company s capabilities of production and marketing

(3) analysis of the company s profitability capability

(4) analysis of the company s operation capability

(5) analysis of the company s solvency capability

(6) analysis of the company s development capability

(7) analysis of the company’ s product structure and new product developments
(8) analysis of the company s sales channels and network

(9) analysis of advantages and disadvantages of the company’ s operation
(10) analysis of the company s latest development trend

8.2.34 Clement SINS Refrigeration Equipment (Shanghai) Co., Ltd
(1) brief introduction of the company’ s development

(2) analysis of the company s capabilities of production and marketing

(3) analysis of the company s profitability capability

(4) analysis of the company s operation capability

(5) analysis of the company s solvency capability

(6) analysis of the company s development capability

(7) analysis of the company’ s product structure and new product developments
(8) analysis of the company s sales channels and network

(9) analysis of advantages and disadvantages of the company’ s operation
(10) analysis of the company s latest development trend
Chapter 9: Forecast and investment advice of China’s refrigeration and air-conditioning
equipment industry
9.1 development trends and forecast of the industry during the “Twelfth— five Year Period”
9.1.1 analysis of development trends of the industry
9. 1.2 forecast of development prospects of the industry
9.2 analysis of investment value and opportunity of the industry
9.2.1 analysis of characteristics of investment of the industry
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(1) analysis of entry barriers of the industry
(2) analysis of profit model of the industry
9. 2.2 analysis of investment value of the industry
(1) analysis of profit level of the industry
(2) analysis of anti-risk capability of the industry
(3) comprehensive evaluation of investment value of the industry
9. 2.3 analysis of investment opportunities of the industry
(1) key investment areas of the industry
(2) key investment products of the industry
9.2.4 analysis of risks of investment of the industry
(1) policy risk
(2) technical risk
(3) risk of macro economic fluctuation
9. 2.5 other risks of the industry
(1) risk of human resources
(2) risk of market competition
(3) risk of product export
(4) risk of changes in exchange rates

(5) risk of related industries
9.3 investment trends of the industry and recommendations
.3.1 latest investment trends of the industry

©

9. 3.2 investment advice for enterprise of the industry
(1) advice for investment direction
(2) advice for investment method
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