
China Culture Industry Prospect Forecast and Base Construction

Report, 2013-2017

 

CONTENTS

 
Chapter 1: Definition and Development Environment Analysis of China Culture Industry
　　1.1 Definition of Culture industry

　　　1.1.1 Definition and Statistic Range of Culture industry

　　　1.1.2 Important Role of Culture industry in National Economic Development

　　1.2 Policy Environment Analysis of Culture industry

　　　1.2.1 Culture industry Management System

　　　1.2.2 Major Policy and Laws/Regulations of Culture industry

　　　1.2.3 Major Culture industry Policies Issued by Local Government

　　　1.2.4 Analysis of Cultural System Reform

　　1.3 Economic Environment Analysis of Culture industry

　　　1.3.1 Analysis of International Macro-economic Environment

　　　1.3.2 Analysis of Domestic Macro-economic Environment

　　1.4 Social Environment Analysis of Culture industry

Chapter 2: Development Overview and Experiential Learning of International Culture
industry
　　2.1 Overall Development Condition of International Culture industry

　　　2.1.1 Development Overview of International Culture industry

　　　2.1.2 Development Models of International Culture industry

　　　2.1.3 Development of International Cultural Creative Industry

　　　2.1.4 Development Trend of International Culture industry

　　2.2 Development Experiential Learning of American Culture Industry

　　　2.2.1 Development Overview of American Culture industry

　　　2.2.2 Management System of American Culture industry

　　　2.2.3 Market Segmentation Development Status of American Culture industry

　　　2.2.4 Successful Development Experiential Learning of American Culture industry

　　2.3 Development Experiential Learning of British Culture industry

　　2.4 Development Experiential Learning of Japanese Culture industry

　　2.5 Development Experiential Learning of Korean Culture industry

Chapter 3: Development Status and Competitiveness Research of China Culture Industry
　　3.1 Development Status and Trend of China Culture Industry

　　　3.1.1 Development Status Analysis of China Culture Industry

　　　3.1.2 Development Scale of China Culture Industry

　　　3.1.3 Operational Efficiency Analysis of China Culture Industry

　　　3.1.4 Structure Analysis of China Culture Industry

　　　3.1.5 Import and Export Condition of China Culture Products

　　　3.1.6 Existing Problems of China Culture Industry

　　　3.1.7 Development Goals of China Culture Industry

　　　3.1.8 Development Ideas of China Culture Industry

　　　3.1.9 Development Trend Analysis of China Culture Industry

　　3.2 Competitiveness Analysis of China Culture Industry

　　　3.2.1 Core Competitiveness Factors of Culture industry

　　　3.2.2 Comparison of Competitiveness between Chinese and Foreign Culture industry

　　　3.2.3 International Competitiveness Analysis of China Culture Industry

　　　3.2.4 Competitiveness Evaluation and Analysis of China Culture Industry

　　3.3 Intellectual Property Protection Research of China Culture Industry

　　　3.3.1 Legal System of Intellectual Property Protection on China Culture Industry

　　　3.3.2 Intellectual Property Protection Status of China Culture Industry

　　　3.3.3 Intellectual Property Protection Suggestions for China Culture Industry

　　　3.3.4 Latest Trend of Intellectual Property Protection in China Culture Industry

China Culture Industry Report行业

目 录

1

https://bg.qianzhan.com/report/detail/3a779b868cf44b2c.html
https://bg.qianzhan.com/report/detail/3a779b868cf44b2c.html


Chapter 4: Major Market Segmentation Research of China Culture Industry
　　4.1 Development Analysis of China Book Industry

　　　4.1.1 Development Overview of Book Industry

　　　4.1.2 Development Scale of Book Industry

　　　4.1.3 Operational Efficiency of Book Industry

　　　4.1.4 Regional Characteristics of Book Industry

　　　4.1.5 Progressing Analysis of Book Industry

　　　4.1.6 Capital Operation of Book Industry

　　　4.1.7 Development Trend of Book Industry

　　4.2 Development Analysis of China Television Industry

　　　4.2.1 Development Scale Analysis of Television Industry

　　　4.2.2 Audience Rating Characteristics Analysis of Television Market

　　　4.2.3 Competition Trend Analysis of Television Market

　　　4.2.4 Researches of Television Program Types and Audience Rating Characteristics

　　　4.2.5 Analysis of IPTV Development Characteristics and Trend

　　4.3 Development Analysis of China Film Industry

　　　4.3.1 Development Scale Analysis of Film Industry

　　　4.3.2 Structure Analysis of Film Industry

　　　4.3.3 Analysis of Film Manufacturing Characteristics

　　　4.3.4 Development Characteristics Analysis of Film Market

　　　4.3.5 Development Analysis of 3D Film

　　　4.3.6 Development Trend Analysis of Film Industry,........................................................................................2012
　　4.4 Development Analysis of Mobile Media Industry

　　　4.4.1 Basic Resources Development Condition of Mobile Media

　　　4.4.2 Development Condition of Mobile Media Products and Services

　　　4.4.3 Development Analysis of Mobile Phone Media

　　　4.4.4 Development Analysis of Outdoor Media

　　　4.4.5 Development Hotspots Analysis of Mobile Internet

　　　4.4.6 Development Trend Analysis of Mobile Internet,....................................................................................2012
　　4.5 Development Analysis of China Advertising Industry

　　　4.5.1 Market Status Overview of Advertising Industry

　　　4.5.2 Market Scale Analysis of Advertising Industry

　　　4.5.3 Market Competition Analysis of Advertising Industry

　　　4.5.4 Market Segmentation Development Analysis of Advertising Industry

　　　4.5.5 Development Trend Analysis of Advertising Industry,..........................................................................2012
　　4.6 Development Analysis of China Animation Industry

　　　4.6.1 Market Scale Analysis of Animation Industry

　　　4.6.2 Supply and Demand Analysis of Animation Industry

　　　4.6.3 Market Competition Analysis of Animation Industry

　　　4.6.4 Development Trend Analysis of Animation Industry

　　4.7 Development Analysis of Chinese Cultural Relic Artwork Market

　　　4.7.1 Development Status Analysis of Cultural Relic Artwork Market

　　　4.7.2 Development Analysis of Cultural Relic Artwork Market Segmentations

　　　4.7.3 Development Trend of Cultural Relic Artwork Market,..........................................................................2012

 

如需了解报告详细内容，请直接致电前瞻客服中心。

全国免费服务热线：400-068-7188  0755-82925195 82925295 83586158 

或发电子邮件：service@qianzhan.com 
 
或登录网站：https://bg.qianzhan.com/
 

China Culture Industry Report行业

2

mailto:service@qianzhan.com
https://bg.qianzhan.com/


我们会竭诚为您服务！ 

China Culture Industry Report行业

3


