F “ RWA R D E_l_ﬁ H%‘ China Shopping Street/Commercial Street ReportfT)MV

China Shopping Street/Commercial Street Report of Market
Prospective and Investment Strategy Planning, 2013-2018

H R

CONTENTS

Chapter 1: Analysis of functions and development effects of commercial streets
1.1 analysis of functions of commercial streets
1.2 analysis of development effects of commercial streets
1. 2.1 external economic effects of commercial streets
1. 2.2 aggregation of economic effects of commercial streets
1.2.3 growth pole effect of commercial streets
Chapter 2: Analysis of development model and government management model of commercial
streets
2.1 analysis of development model of commercial streets
2.1.1 analysis of components of commercial street development model
(1) analysis of project location

(2) analysis of critical resources
(3) analysis of portfolio format
(4) analysis of culture elements
(5) analysis of ways of benefit
2.1.2 analysis of main development models of commercial streets
(1) analysis of the development model of comprehensive commercial street
(2) analysis of the development model of characteristic commercial street
(3) analysis of the development model of group commercial street
(4) analysis of the development model of pedestrian street

(5) analysis of the development model of “shopping mall”
2.2 Government selection of management mode of commercial streets
2.2.1 choice of commercial street management system
(1) category of management mode of commercial streets
the principle of the management system selection
selection of commercial street management system
Government measures to promote the construction of Commercial Street choice

)
(3)
2.2
(1) the policy principles of measures to promote the commercial street building
(2) analysis of the role of government in commercial street management
(3) analysis of measure selection to evaluate different commercial street levels
(4) analysis of development proposals of characteristic commercial streets
) analysis of development proposals of bazaar commercial streets

(6) analysis of development proposals of professional commercial streets
Chapter 3: Analysis of industry development environment of China commercial streets

3.1 analysis of market supply and demand situation of Chinese business land

3.1.1 analysis of market supply and demand situation of business land in............nn.. 2012
(1) analysis of the actual supply of business 1and IN........ccccoooioiiioiiioeeeeeeeeeeee oot 2012
(2) analysis of the market turnover of DUSINESS 1aNd TN.iioiiioiooooeeeeeeeeeeee ettt eee e 2012

3.1.2 analysis of market supply and demand situation of business land in the first half of..... 2013
(1) analysis of the actual supply of business land in the first half of.........ccccovvmmorivioicenne 2013
(2) analysis of the market turnover of business land in the first half Of.....ocooiooooooooveoiennnnn. 2013

3.1.3 analysis of monthly transaction price trend of business land
3.2 analysis of market supply and demand situation of business houses of developers
3.2.1 investment analysis
3.2.2 analysis of sold area
3.2.3 analysis of sales and price
3.3 analysis of construction situation of business houses of China construction enterprises
3.3.1 analysis of all completed houses of construction enterprises
3.3.2 analysis of areas of completed houses of construction enterprises

E 0 2 3 = 3 www.gianzhan.com



https://bg.qianzhan.com/report/detail/64b6293aa6524d6e.html
https://bg.qianzhan.com/report/detail/64b6293aa6524d6e.html

F ‘} RWA R D El_ﬁ EFE! China Shopping Street/Commercial Street ReportfT)MV

3.3.3 analysis of value of completed houses of construction enterprises
3.4 analysis of good—-quality business services market in China ’s major cities
3.4.1 analysis of retail property market of key cities
(1) analysis of new supply of high—quality retail properties
(2) analysis of rents and vacancy rate of high—quality retail properties
3.4.2 analysis of the prime office building market in key cities
(1) analysis of new supply of prime office building
(2) analysis of vacancy of high—quality office properties
(3) analysis of rents of high—quality office properties
Chapter 4: analysis of investment opportunities in Chinese commercial district
construction
4,1 analysis of opportunities of Chinese commercial street construction
. 1.1 analysis of construction scale of China commercial streets

S

. 1.2 main problems existing in construction of commercial streets

. 1.3 analysis of investment opportunities and threats of commercial streets
analysis of opportunities of commercial pedestrian street construction

2.1 overview of the development of commercial pedestrian street

2.2 analysis of construction modes of commercial pedestrian street

2.3 analysis of problems of pedestrian street development

. 2.4 analysis of development strategy of pedestrian street

analysis of investment prospects of characteristic commercial streets

3.1 analysis of features of characteristic commercial streets

3.2 analysis of construction scale of characteristic commercial streets
3.3 factors affecting of the competitiveness of characteristic commercial street

B R R W R R e R N

3.4 analysis of investment prospects of characteristic commercial streets
4. 3.5 case study of transformation and upgrading of characteristic commercial street — Maliandao
commercial street
(1) problems facing Malian commercial street
(2) the general ideas of transformation of Maliandao commercial Street
(3) analysis of the transition path of Maliandao commercial street
4.4 analysis of investment prospects of underground commercial streets
4.4.1 analysis of development policy
4.4.2 analysis of status of construction
4.4.3 research and analysis of shoppers
4.4.4 case study of logo design — Xidan Dayue City
(1) analysis of logo design based on the element of intention
(2) logo design strategies
4.4.5 analysis of investment prospects of urban underground commercial street
(1) analysis of factors to promote the development of urban underground commercial street
(2) analysis of advantages of the development of urban underground commercial street
Chapter 5: Analysis of planning and design of commercial streets and renovation and reuse
of old buildings
5.1 Status quo of planning and design of commercial streets and renovation and reuse of old
buildings
5.1.1 trend of use of old buildings in commercial street development
5.1.2 commercial street development and construction and the use of old buildings
(1) commercial street development and construction and the use of old buildings in western
cities
(2) status quo of commercial street development and construction and the use of old buildings in
China
5.1.3 typical cases of the type of concentrated building and the type of rectification by stages
of commercial streets
(1) analysis of typical cases of the type of concentrated building commercial streets
(2) analysis of typical cases of the type of rectification by stages of commercial streets
5.1.4 comparative analysis of different types of reuse of old buildings of commercial streets
5.1.5 development strategies and recommendations for commercial street development and reuse of
old building
5.2 strategy of construction of commercial street reconstruction in Binghai coastal tourist areas
5.2.1 development status

E 0 2 3 = 3 www.gianzhan.com



FORWARDAIA

5.2.2 analysis of development bottlenecks

5.2.3 analysis of reasons for transformation
5.2.4 analysis of transformation content
5.2.5 case studies of transformation

W T RS RN S, 5 EEER TR RO .

4 G B R4S 2R 400-068-7188 0755-82925195 82925295 83586158
R H T HF: service@qianzhan.com

G SR MG https:/bg.qianzhan.com/

AT WA RSS!

z M0 o = 3 www.gianzhan.com


mailto:service@qianzhan.com
https://bg.qianzhan.com/

