F “ RWA R D E_l_ﬁ H%‘ China Urban Public Transportation Industry ReportfTMV

China Urban Public Transportation Industry Indepth Research
and Investment Strategy Report, 2013-2017

H R

CONTENTS

Chapter 1: Development Overview of Urban Public Transportation Industry
1.1 Relevant Summaries of Urban Public Transportation Industry
1.1.1 Definition of Urban Public Transportation Industry
. 1.2 Classification of Urban Public Transportation Industry
. 1.3 Tools of Urban Public Transportation Industry

—

. 1.4 Importance of Urban Public Transportation in National Economy
(1) Public Good Relates to National Interest and People’ s Livelihood
(2) Important Factors Promote Economic Growth
(3) Necessary Ways to Optimize Urban Development
Economic Characteristics of Urban Public Transportation Industry
. 2.1 Nonprofit Nature
. 2.2 Market Operation
. 2.3 Regional Monopoly
. 2.4 Economics of Scale
.2.5 Priority Development
Relevant Industries to Urban Public Transportation Industry
. 3.1 Development Status of Passenger Vehicle Industry
. 3.2 Development of Rail Transit Industry
. 3.3 Development of Auto Fuel Market
. 3.4 Development of Auto Maintenance Industry
. 3.5 Development of Mobile TV Industry
1. 3.6 Development of Public Traffic Advertising Industry
Chapter 2: Development Environment of China Urban Public Transportation Industry
2.1 Policy Environment of Urban Public Transportation Industry
. 1.1 Administrative Management of Urban Public Transportation Industry

o e e = D = = = = DN

Do

. 1.2 Market Access of Urban Public Transportation Industry

. 1.3 Relevant Policy Trend of Urban Public Transportation Industry

. 1.4 Interpretation of the “Twelfth Five Years” Plan for Urban Public Transportation
Economic Environment of Urban Public Transportation Industry

1 Analysis of Industrial Added Value and Growth

Analysis of Fixed Investment and Growth

Total Retail Sales and Growth of Social Consumer Goods

Consumer Price and Growth

Total Import and Export Amount and Growth of Foreign Trade

Urban and Rural Residents’ Income and the Growth

N O O & W DN

Analysis of Money Supply and New Loan

R A

8 Influence of Macro Economic Environment to the Industry

Social Environment of Urban Public Transportation Industry

3.1 Social Environment Overview to the Development of the Industry
(1) Population Factor

(2) Residents’ Values

2.3.2 Detailed Social Environment of the Industry

DO W DNDNDNDND DN DN DN DN DNDDNDNDDN

(1) Analysis of Population Scale
(2) Analysis of Population Structure
2. 3.3 Demand Characteristics and Trend of the Industry
2.3.4 Coordination of Industry Development, society and Economy
2.3.5 Environmental Protection Problem of the Development of the Industry
2.4 Technology Environment of Urban Public Transportation Industry
2.4.1 Technology Development Status of the Industry

E 0 2 3 = 3 www.gianzhan.com



https://bg.qianzhan.com/report/detail/78672e30263e44a4.html
https://bg.qianzhan.com/report/detail/78672e30263e44a4.html

F “ RWA R D E_l_ﬁ H%‘ China Urban Public Transportation Industry ReportfTMV

2.4.2 Technology Development Trend of the Industry
Chapter 3: Development Status of China Urban Public Transportation Industry
3.1 Development Status of Foreign Urban Public Transportation Industry
3. 1.1 Development Process of Foreign Urban Public Transportation Industry
3. 1.2 Development Status of Urban Public Transportation in Major Cities

(1) Development Status of Urban Public Transportation in Paris, France
(2) Development Status of Urban Public Transportation in Hong Kong, China
(3) Development Status of Urban Public Transportation in London, British
3.1.3 Comparison and Highlights of Foreign Urban Public Transportation Management Mechanism
(1) Analysis of American Urban Public Transportation Management Mechanism
(2) Analysis of Japanese Urban Public Transportation Management Mechanism
(3) Analysis of French Urban Public Transportation Management Mechanism

(4) Analysis of Singapore Urban Public Transportation Management Mechanism

3.2 Development Status of China Urban Public Transportation Industry
3.2.1 Development Process of Urban Public Transportation in China
3.2.2 Necessary to Develop Urban Public Transportation
3.2.3 SWOT Analysis of the Development of Urban Public Transportation
3.2.4 Marketization Reform of Urban Public Transportation Industry
3.2.5 Business Model of Urban Public Transportation Industry
3.2.6 Profit Model of Urban Public Transportation Industry
3.3 Supply and Demand of China Urban Public Transportation Industry
3.3.1 Scale of Urban Public Transportation Industry
(1) Overall Scale of Operational Vehicles of Urban Public Transportation
(2) Total Length of Operational Network of Urban Public Transportation
(3) Total Passenger Amount of Urban Public Transportation
(4) Growth of Taxi
(5) Growth of the Bus Amount per ten thousand People
3.3.2 Supply of Urban Public Transportation Industry
(1) Total Supply and Growth
(2) Change of Supply Structure
(3) Supply Forecast
3. 3.3 Demand of Urban Public Transportation Industry
(1) Total Supply and Growth
(2) Change of Supply Structure
(3) Supply Forecast
.3.4 Analysis of Price and Balance between Industry Supply and Demand
3.4 Exploration of the Development Strategy of China Urban Public Transportation

3
4
3.4.1 Development Status of Urban Public Transportation Industry
3.4.2 “Five Major Demands” of Urban Public Transportation
3.4.3 Public Transportation is Necessary Choice for Sustainable Development
3.4.4 Development Idea to Implement “Public Transportation Comes First”
Chapter 4: Major Regional Markets of China Urban Public Transportation Industry
4.1 Regional Distribution Structure of Urban Public Transportation Industry
4.2 Development Analysis and Forecast of Urban Public Transportation Industry in Beijing
4. 2.1 Scale and Importance of Urban Public Transportation in Beijing
4. 2.2 Operational Status of Urban Public Transportation in Beijing
Development of Traffic Condition in Beijing
Interpretation of Major Transport Policies in Beijing
Analysis of Urban Public Transportation Sub—industry in Beijing

Operation of Bus in Beijing

Development Trend Forecast of Urban Public Transportation in Beijing

4.3 Development Analysis and Forecast of Urban Public Transportation Industry in Shanghai
4.3.1 Scale and Importance of Urban Public Transportation in Shanghai

)
(2)
2.3
(1) Operational Status of Rail Transit in Beijing
(2)
2.4

4. 3.2 Operational Status of Urban Public Transportation in Shanghai
(1) Development of Traffic Condition in Shanghai
(2) Interpretation of Major Transport Policies in Shanghai

4. 3.3 Analysis of Urban Public Transportation Sub—industry in Shanghai
(1) Operational Status of Rail Transit in Shanghai

E 0 2 3 = 3 www.gianzhan.com



F ‘} RWA R D El_ﬁ EFE! China Urban Public Transportation Industry ReportfTMV

(2) Operation of Bus in Shanghai
4. 3.4 Development Trend Forecast of Urban Public Transportation in Shanghai
4.4 Development Analysis and Forecast of Urban Public Transportation Industry in Guangzhou
4.4.1 Scale and Importance of Urban Public Transportation in Guangzhou
4.4.2 Operational Status of Urban Public Transportation in Guangzhou
(1) Development of Traffic Condition in Guangzhou
(2) Interpretation of Major Transport Policies in Guangzhou
4.4.3 Analysis of Urban Public Transportation Sub—industry in Guangzhou
(1) Operational Status of Rail Transit in Guangzhou
(2) Operation of Bus in Guangzhou
4.4.4 Development Trend Forecast of Urban Public Transportation in Guangzhou
4.5 Development Analysis and Forecast of Urban Public Transportation Industry in Shenzhen
4.5.1 Scale and Importance of Urban Public Transportation in Shenzhen
4.5.2 Operational Status of Urban Public Transportation in Shenzhen
(1) Development of Traffic Condition in Shenzhen
(2) Interpretation of Major Transport Policies in Shenzhen
4.5.3 Analysis of Urban Public Transportation Sub—industry in Shenzhen
(1) Operational Status of Rail Transit in Shenzhen
(2) Operation of Bus in Shenzhen
4.5.4 Development Trend Forecast of Urban Public Transportation in Shenzhen
Chapter 5: Development of Urban Bus Industry in China
5.1 Development Overview of Urban Bus
5.1.1 Status of China Bus
. 1.2 BRT Development Status in China
. 1.3 Experience of Bus—Comes—First in Foreign Countries
Construction of Urban Bus
2.1 Analysis of Urban Road Construction

o
SIS SRS S

2.2 Construction of General Urban Bus
) Construction of General Urban Bus Stations
(2) Operation of General Urban Bus Route
2.3 Construction of BRT Route
(1) Construction Status of BRT Route in Major Cities
(2) Construction Plan of BRT Route in Major Cities
2.4 Construction of BRT Stations
Ticket Price of Urban Bus
.3.1 Ticket Price of General Bus
. 3.2 BRT Ticket System and Ticket Price
(1) Brief Analysis of BRT Ticket System/Ticket Price
(2) Sensitivity Analysis of BRT Ticket Price
5.4 Production and Marketing of Bus
5.4.1 Market Sales of Bus
(1) Overall Sales of Bus

o
or o1 L o

(2) Distance-oriented Sales of Bus
(3) Regional Sales of Bus
(4) Enterprise—oriented Sales of Bus
(5) Production and Marketing of BRT Bus
5.4.2 Market CharacteriStics Of BUS M.ttt ettt et ereeereeeaeereereens 2010
(1) Purchase of New—energy Bus Increases Obviously
(2) the Trading Volume in the Second and Third-tier Bus Market Enlarges
(3) Expanding Bus Route and Inter—city Bus become the Trend
5.4.3 Development Trend and Sales Forecast of Bus
(1) New—energy Bus will be Widely Purchased
(2) Government will Pay more Attention to Bus Safety
(3) Demand in the Second and Third-tier Cities will be Further Increased
(4) Bus Demand Forecast during the “Twelfth Five Years”

5.4.4 Prospects Forecast of Bus
5.5 Development Direction of Urban Bus
5.5.1 Development Status of General Bus
(1) Development Status of LPG Bus

E 0 2 3 = 3 www.gianzhan.com



F ‘} RWA R D El_ﬁ EFE! China Urban Public Transportation Industry ReportfTMV

(2) Development Status of CNG Bus
5.5.2 Development Status of BRT Vehicles
(1) Technology Status of BRT Vehicles
(2) Demand Forecast of BRT Vehicles
5.5.3 New—energy Bus is the Development Direction of Bus
Chapter 6: Development Status of China Urban Rail Transit Industry
6.1 Development Overview of China Urban Rail Transit Industry

K

1.1 Overall Condition of Urban Rail Transit Industry

1.2 Development Stages of Urban Rail Transit Industry

1.3 Operational Status of Urban Rail Transit Industry

1.4 Development Characteristics of Urban Rail Transit Industry
1.5 Advanced Technology of Urban Rail Transit Industry

1.6 Investment and Financing Model of Urban Rail Transit
Construction of China Urban Rail Transit

.2.1 Construction Scale of Urban Rail

. 2.2 Constructing and Planned Constructing Urban Rail Projects
.2.3 “Twelfth Five Years” Plan of Urban Rail

Analysis of China Urban Rail Passenger Transport Demand

.3.1 Analysis of Urban Rail Passenger Transport Demand

. 3.2 Forecast of Urban Rail Passenger Transport Demand
Development of Urban Rail Transit in Major Cities

4.1 Development of Urban Rail Transit in Beijing

SR OWoS NS oSO

(1) Plan and Construction Trend of Beijing Rail Transit
Demand, Bidding and Purchasing Trend of Urban Rail Vehicle
New Rail Route in Beijing

Operation of Rail Transit Market in Beijing

Prospects Forecast of Rail Transit in Beijing

Development of Urban Rail Transit in Shanghai

Plan and Construction Trend of Shanghai Rail Transit
Demand, Bidding and Purchasing Trend of Urban Rail Vehicle
New Rail Route in Shanghai

Operation of Rail Transit Market in Shanghai

Prospects Forecast of Rail Transit in Shanghai

Development of Urban Rail Transit in Guangzhou

2) Demand, Bidding and Purchasing Trend of Urban Rail Vehicle
3) New Rail Route in Guangzhou
4) Operation of Rail Transit Market in Guangzhou
5) Prospects Forecast of Rail Transit in Guangzhou
6. Development of Urban Rail Transit in Shenzhen
1) Plan and Construction Trend of Shenzhen Rail Transit
2) Construction Model of Urban Rail Transit in Shenzhen
3) Demand, Bidding and Purchasing Trend of Urban Rail Vehicle
(4) New Rail Route in Shenzhen
(5) Operation of Rail Transit Market in Shenzhen

)
)
)
)
2
)
)
)
)
)
3
1) Plan and Construction Trend of Guangzhou Rail Transit
)
)
)
)
4
)
)
)
)
)
)

Major Development Strategy of Urban Rail Transit in Shenzhen
(7) Prospects Forecast of Rail Transit in Shenzhen
Chapter 7: Development Status of China Urban Taxi Industry
7.1 Development Status of Taxi Industry
7.1.1 Total Amount of Taxi
. 1.2 Regional Distribution of Taxi Models
. 1.3 Application of Advanced Technology of Taxi
Ticket Price of Taxi Market
. 2.1 Price Management System of Taxi
. 2.2 Tax System of Taxi
. 2.3 Linkage System to Taxi and 0il Price
. 2.4 Price Adjustment of Taxi in different Areas
Business Model and Management System of Taxi Industry
. 3.1 Business Model of Taxi Industry

N W N = = =N =3

E 0 2 3 = 3 www.gianzhan.com



FORWARDGHIBE

China Urban Public Transportation Industry Report47TMk

7. 3.2 Management

System Abuse of Taxi Industry

7. 3.3 Management System Reform of Taxi Industry
7.4 Development Status of Auto Rental Industry
7.4.1 Development Overview of International Auto Rental Industry

(1) Development Process of International Auto Rental Industry

Analysis
Analysis
Analysis
Analysis
Analysis

)
)
)
)
2
)
)
)
)
5) Competitive
3
)
)
)
4
)
)
)
)

Development
Development
Development
Development

of
of
of
of
of

Development Scale of International Auto Rental Industry
Business Model of International Auto Rental Industry
Competitive Landscape of International Auto Rental Industry
Investment Distribution of Transnational Enterprises in China
Development Overview of China Auto Rental Industry
Development Process of China Auto Rental Industry

Development Scale of China Auto Rental Industry

Business Model of China Auto Rental Industry

Market Structure of China Auto Rental Industry

Landscape of China Auto Rental Industry

Strategy of Major Auto Rental Enterprises in China

Strategy of Shenzhen Top One Auto Leasing Co., Ltd

Strategy of eHi Auto Services Limited
Strategy of China Auto Rental Inc.
China Auto Rental Market Segmentation
Private Auto Rental Market

Commercial Auto Rental Market
Official-business Auto Rental Market

Travel Auto Rental Market

N TR TE NS, S ERESRRTERE R O,
A EH S TR IRSS . 400-068-7188 0755-82925195 82925295 83586158

R H T HIF: service@qianzhan.com

G SR MG : https:/bg.qianzhan.com/
FAT S W9 I IR 55 !

o # R’

#

www.gianzhan.com


mailto:service@qianzhan.com
https://bg.qianzhan.com/

