
China Washing Machine Industry Production and Marketing Demand

and Investment Forecast Report, 2013-2017

 

CONTENTS

 
Chapter 1: Development Overview of China Washing Machine Industry
　　1.1 Definition and Classification of Washing Machine Industry

　　　1.1.1 Definition of Industry’s Concept

　　　1.1.2 Major Product Categories in the Industry

　　1.2 Statistical Standards for Washing Machine Industry

　　　1.2.1 Statistical Departments and Statistical Coverage of Washing Machine Industry

　　　1.2.2 Statistical Methods of Washing Machine Industry

　　　1.2.3 Data Categories of Washing Machine Industry

　　1.3 Analysis of Washing Machine Industry and Context Attributes

　　　1.3.1 Washing Machine Possession Information in China Urban and Rural Areas

　　　　(1) Washing Machine Possession Volume in China Urban and Rural Areas

　　　　(2) Rural Market Demand and Update Needs Become Leading Demand in the Future

　　　1.3.2 Analysis of Features of Technology Driven in Washing Machine Industry

　　　　(1) Analysis of Development of Major Technologies in the Industry

　　　　(2) Technology Innovation and Market Development in the Future

　　　1.3.3 Analysis of High Gross Margin and Unsustainable Development Features of Washing Machine

Industry

　　　　(1) High Gross Margin Features of Washing Machine Industry

　　　　(2) Why Gross Margin of Washing Machine Industry Goes down

Chapter 2: Analysis of Industrial Chain of Washing Machine Industry
　　2.1 Analysis of Core Component Market for Washing Machine

　　　2.1.1 Analysis of Washing Machine Market Status and Price

　　　2.1.2 Analysis of Induction Machine Market Status and Price

　　　2.1.3 Analysis of Universal Motor Market Status and Price

　　　2.1.4 Analysis of Brushless DC Motor Market Status and Price

　　　2.1.5 Analysis of Three-phase Frequency Conversion Motor Market Status and Price

　　　2.1.6 Analysis of Washing Machine Motor Market Status and Price

　　2.2 Analysis of Development of Washing Machine Material Market

　　　2.2.1 Analysis of Stainless Steel Market Status and Price

　　　2.2.2 Analysis of Aluminum Market Status and Price

　　　2.2.3 Analysis of Copper Market Status and Price

　　　2.2.4 Analysis of PP Market Status and Price

　　　2.2.5 Analysis of ABS Market Status and Price

　　2.3 Analysis of Supply Chain Integration of Washing Machine Industry

　　　2.3.1 Analysis of Supply Integration and Enterprise Competitiveness

　　　2.3.2 Analysis of Foreign Brand Supply Chain Integration Strategy and Status

　　　2.3.3 Analysis of Domestic Brand Supply Chain Status and Development

　　　2.3.4 Case Study of Domestic Brand Supply Chain Integration

　　　　(1) Supply Chain of Haier’s Layout

　　　　(2) Supply Chain of Midea’s Layout

Chapter 3: Analysis of Consumption Market Environment for Washing Machine Industry
　　3.1 Analysis of Policy Environment for Industry

　　　3.1.1 Policy Trends Related to Industry

　　　　(1) Policy of “Home Appliance to the Countryside”

　　　　(2) “Old for New Service for Home Appliance”

　　　　(3) Preferential Policies for Energy Saving of Home Appliance

　　　　(4) Release of National Standards for Washing Machine

　　　　(5) Export Rebates Policy

　　　3.1.2 Analysis of Washing Machine and Other Home Appliances to the Countryside and Market

China Washing Machine Industry Report行业

目 录

1

https://bg.qianzhan.com/report/detail/792181566efa4513.html
https://bg.qianzhan.com/report/detail/792181566efa4513.html


Development

　　　　(1) Analysis of Sales Information of Home Appliance Products to the Countryside

　　　　(2) Analysis of Sales Information of Washing Machine to the Countryside

　　　　(3) Analysis of Expire Time and Influence of Washing Machine to the Countryside

　　　3.1.3 Analysis of Old for New Service for Washing Machine and Market Influence

　　　　(1) Recycling Quantity of Old Washing Machine

　　　　(2) Sales Volume of New Washing Machine

　　　　(3) Analysis of Expire Time and Influence of Old for New Service for Washing Machine

　　3.2 Analysis of Economic Environment for Industry

　　　3.2.1 Analysis of International Macro-economic Environment

　　　3.2.2 Analysis of Domestic Macro-economic Environment

　　　3.2.3 Analysis of Industry’s Macro-economic Environment

　　3.3 Analysis of Consumption Research for Industry

　　　3.3.1 Analysis of Consumer Features in the Industry

　　　　(1) Preferred Factor for Consumer

　　　　(2) Major Purchase Place for Consumer

　　　　(3) Purchasing Ways of Consumer

　　　　(4) Consumer Anticipation

　　　3.3.2 Analysis of Consumption Product Features in the Industry

　　　　(1) Analysis of Concentrated Brands in the Industry

　　　　(2) Analysis of Concentrated Product Price in the Industry

　　　　(3) Analysis of Concentrated Product Types in the Industry

　　　　(4) Analysis of Concentrated Product Capacity in the Industry

　　　　(5) Analysis of Concentration Comparison among Mainstream Manufacturers in the Industry

　　　3.3.3 Analysis of Regional Features of Consumption in the Industry

　　　　(1) Overview of Rural Market Consumption Potentials

　　　　(2) Analysis of Research on Rural Market Consumption Potentials

　　　　(3) Analysis of Home Appliance Consumption and Growth in Rural Market

　　　　(4) Analysis of Consumption Features and Growth in Rural Market

Chapter 4: Analysis of Development of China Washing Machine Industry
　　4.1 Analysis of Development of China Washing Machine Industry

　　　4.1.1 Development Overview of Washing Machine Industry

　　　4.1.2 Major Development Features of Washing Machine Industry

　　　4.1.3 Analysis of Operation of Washing Machine Industry

　　　　(1) Analysis of Operational Benefit of Washing Machine Industry

　　　　(2) Analysis of Profitability of Washing Machine Industry

　　　　(3) Analysis of Operation of Washing Machine Industry

　　　　(4) Analysis of Debt-paying Ability of Washing Machine Industry

　　　　(5) Analysis of Development Capability of Washing Machine Industry

　　4.2 Analysis of Economic Index of Washing Machine Industry

　　　4.2.1 Analysis of Economic Index of Washing Machine Industry

　　　4.2.2 Analysis of Economic Index of Enterprise in Different Size

　　　4.2.3 Analysis of Economic Index of Enterprise in Different Economic Type

　　　4.2.4 Analysis of Economic Index of Enterprise in Different Region

　　4.3 Analysis of Balance between Supply and Demand of National Washing Machine Industry

　　　4.3.1 Analysis of Supply of National Washing Machine Industry

　　　　(1) Analysis of Total Output Value of National Washing Machine Industry

　　　　(2) Analysis of Finished Product of National Washing Machine Industry

　　　4.3.2 Analysis of Supply of Regional Washing Machine Industry

　　　　(1) Analysis of Top 10 Regions Associated with Total Output Value

　　　　(2) Analysis of Top 10 Regional Associated with Finished Product

　　　4.3.3 Analysis of Demand of National Washing Machine Industry

　　　　(1) Analysis of Total Output Value of National Washing Machine Industry

　　　　(2) Analysis of Finished Product of National Washing Machine Industry

　　　4.3.4 Analysis of Demand of Regional Washing Machine Industry

　　　　(1) Analysis of Top 10 Regions Associated with Total Output Value

　　　　(2) Analysis of Top 10 Regional Associated with Finished Product

　　　4.3.5 Analysis of Production and Marketing Ratio of National Washing Machine Industry

　　4.4 Analysis of Operation of Washing Machine Industry, Jan – Jun in........................................................2012

China Washing Machine Industry Report行业

2



　　　4.4.1 Analysis of Industry Size, Jan – Jun in................................................................................................2012
　　　4.4.2 Analysis of Capital/Labor-intensity, Jan – Jun in............................................................................2012
　　　4.4.3 Analysis of Production and Marketing of Industry, Jan – Jun in..................................................2012
　　　4.4.4 Analysis of Cost Structure of Industry, Jan – Jun in......................................................................2012
　　　4.4.5 Analysis of Profit and Loss of Industry, Jan – Jun in....................................................................2012
　　4.5 Development Trend and Prospects Forecast for China Washing Machine Industry

　　　4.5.1 Analysis of Development Trend for China Washing Machine Industry

　　　4.5.2 Prospects Forecast for Developing China Washing Machine Industry

Chapter 5: Analysis of Development of Product Market in China Washing Machine Industry
　　5.1 Major Product Structure of Washing Machine Industry

　　　5.1.1 Product Structure of Washing Machine Industry

　　　5.1.2 Development Trend for Product Market in Washing Machine Industry

　　5.2 Analysis of Major Product Markets in the Industry

　　　5.2.1 Analysis of Development of Pulsator Washing Machine

　　　　(1) Analysis of Production Size

　　　　(2) Analysis of Sales Volume

　　　　(3) Analysis of Brand Structure

　　　　(4) Analysis of Price Trend

　　　　(5) Analysis of Technology Development

　　　　(6) Analysis of Export Market

　　　　(7) Analysis of Market Prospects

　　　5.2.2 Analysis of Development of Front Load Washing Machine Market

　　　　(1) Analysis of Production Size

　　　　(2) Analysis of Sales Volume

　　　　(3) Analysis of Brand Structure

　　　　(4) Analysis of Price Trend

　　　　(5) Analysis of Technology Development

　　　　(6) Analysis of Export Market

　　　　(7) Analysis of Market Prospects

　　5.3 Analysis of Hot Product Market in the Industry

　　　5.3.1 Analysis of Development of Frequency Conversion Washing Machine

　　　　(1) Positioning of Frequency Conversion Washing Machine

　　　　(2) Major Brands of Frequency Conversion Washing Machine

　　　　　1) Haier Frequency Conversion Washing Machine

　　　　　2) Midea Frequency Conversion Washing Machine

　　　　　3) Sanyo Frequency Conversion Washing Machine

　　　　　4) Siemens Frequency Conversion Washing Machine

　　　　　5) Panasonic Frequency Conversion Washing Machine

　　　　　6) Bosch Frequency Conversion Washing Machine

　　　　(3) Frequency Conversion System for Major Brands

　　　　　1) SD Series Frequency Converter System

　　　　　2) D-D Series Frequency Direct Driving System

　　　　　3) Dual-DD Frequency Conversion System

　　　　(4) Major Product Types of Frequency Conversion Washing Machine

　　　　(5) Major Price and Trend for Frequency Conversion Washing Machine

　　　　(6) Development Trend for Frequency Conversion Washing Machine Market

　　　5.3.2 Analysis of Development of Internet of Things Washing Machine Market

　　　　(1) Impact of Internet of Things Market on Home Appliance Industry

　　　　(2) Policy Development of Things Washing Machine

　　　　(3) Things Washing Machine Market Status

　　　　(4) Technology Development of Things Washing Machine

　　　　(5) Brand Case of Things Washing Machine

　　　　(6) Problems in Things Washing Machine Market

Chapter 6: Analysis of Market Competition of Washing Machine Industry
　　6.1 Analysis of Competition of International Market in the Industry

　　　6.1.1 Analysis of International Washing Machine Market and Competition

　　　6.1.2 Multinational’s Investment Layout in China’s Market

　　　　(1) Siemens’ Investment Layout in China’s Market

　　　　(2) Samsung’s Investment Layout in China’s Market

China Washing Machine Industry Report行业

3



　　　　(3) Panasonic’s Investment Layout in China’s Market

　　　　(4) LG’s Investment Layout in China’s Market

　　　　(5) Bosch’s Investment Layout in China’s Market

　　　6.1.3 Analysis of Competition of Foreign Brand and Domestic Brand

　　6.2 Analysis of Market Competition of China Washing Machine Industry

　　　6.2.1 Analysis of Market Size of China Washing Machine Industry

　　　　(1) Analysis of Total Sales Volume of China Washing Machine Industry

　　　　(2) Analysis of Domestic and Export Sales Volume of China Washing Machine Industry

　　　　(3) Analysis of Production and Marketing Volume of China Washing Machine Industry

　　　6.2.2 Analysis of Concentration of China Washing Machine Industry

　　　　(1) Analysis of Market Concentration in Different Regions

　　　　(2) Analysis of Market Concentration in Different Brands

　　　　　1) Brand Shares of Total Washing Machine Sales Volume

　　　　　2) Brand Shares of Domestic Washing Machine Sales Volume

　　　　　3) Brand Shares of Export Washing Machine Sales Volume

　　　6.2.3 Five Force Competition Model for China Washing Machine Industry

　　　　(1) Analysis of Upstream Bargaining Power

　　　　(2) Analysis of Downstream Bargaining Power

　　　　(3) Analysis of Substitute Threats

　　　　(4) Analysis of New Entrants Threat

　　　　(5) Analysis of Competitive Landscape

　　6.3 Analysis of Investment, M&A and Integration in the Industry

　　　6.3.1 Overview of Investment, M&A and Integration in the Industry

　　　6.3.2 Features of Investment, M&A and Integration in the Industry

　　　6.3.3 Trend for Investment, M&A and Integration in the Industry

Chapter 7: Analysis of Operation Model and Channel for Washing Machine Industry
　　7.1 Analysis of Operation Models for Washing Machine Industry

　　　7.1.1 Analysis of Strategic Model for Washing Machine Enterprise

　　　　(1) Analysis of Price-driven Model

　　　　(2) Analysis of Brand-driven Model

　　　　(3) Analysis of Technology R&A and Output Model

　　　　(4) Analysis of Unique Channel-driven Model

　　　　(5) Analysis of Regional In-depth Market Model

　　　　(6) Analysis of “Versatile” Industrial Chain Model

　　　　(7) Analysis of Strategic Model Selection and Trend for Washing Machine Enterprise

　　　7.1.2 Analysis of Marketing Models for Washing Machine Enterprise

　　　　(1) Model of Regional Distribution Property

　　　　(2) Model of Distribution Channel Rebate

　　　　(3) Model of Professional Chain Cooperation

　　　　(4) Model of Direct Marketing Chain Brand

　　　　(5) Model of Direct Sales on Internet

　　　　(6) Group Procurement/Installment Model

　　　7.1.3 Analysis of Operation Models for Major Enterprises in the Industry

　　7.2 Analysis of Major Marketing Channels for Products in the Industry

　　　7.2.1 Marketing Channel Status of Products in the Industry

　　　　(1) Home Appliance Chain Channel

　　　　　1) Analysis of Life Cycle of Home Appliance Chain

　　　　　2) Analysis of Market Share of Home Appliance Chain

　　　　　3) Analysis Outlet Quantity of Home Appliance Chain

　　　　　4) Analysis of Competitive Landscape of Home Appliance Chain

　　　　　5) Analysis of Advantages and disadvantages of Home Appliance Chain

　　　　　6) Analysis of Development Trend for Home Appliance Channel

　　　　(2) Department Store Channel

　　　　　1) Analysis of Market Share of Department Store Industry

　　　　　2) Analysis of Competitive Landscape of Department Store Industry

　　　　　3) Analysis of Advantages and Disadvantages of Department Store Channel

　　　　　4) Analysis of Development Trend for Department Store

　　　　(3) Supermarket Channel

　　　　　1) Analysis of Market Share of Supermarket Industry

China Washing Machine Industry Report行业

4



　　　　　2) Analysis of Competitive Landscape of Supermarket Industry

　　　　　3) Analysis of Advantages and Disadvantages of Supermarket Channel

　　　　　4) Analysis of Development Trend for Supermarket

　　　　(4) Brand Regular Chain Channel

　　　　　1) Analysis of Development of Brand Regular Chain Market

　　　　　2) Analysis of Advantages and Disadvantages of Brand Regular Chain

　　　　　3) Analysis of Development Trend for Brand Regular Chain

　　　　(5) Online Shopping Channel

　　　　　1) Analysis of Market Share of Online Shopping Industry

　　　　　2) Analysis of Competitive Landscape of Online Shopping Industry

　　　　　3) Analysis of Advantages and Disadvantages of Online Shopping Channel

　　　　　4) Analysis of Development Trend for Online Shopping Channel

　　　7.2.2 Analysis of Channel Construction and Development in the Third and Forth-tiers Cities

　　　　(1) Selections of National Home Appliance Chain and Regional Home Appliance Chain Made

　　　　(2) Analysis of Layout and Development of Regular Chain Channel in the Third and Forth-tiers

Cities

 

如需了解报告详细内容，请直接致电前瞻客服中心。

全国免费服务热线：400-068-7188  0755-82925195 82925295 83586158 

或发电子邮件：service@qianzhan.com 
 
或登录网站：https://bg.qianzhan.com/
 
我们会竭诚为您服务！ 

China Washing Machine Industry Report行业

5

mailto:service@qianzhan.com
https://bg.qianzhan.com/

