
China Outdoor Advertising Industry Market Prospective and

Investment Strategy Report, 2013-2017

 

CONTENTS

 
Chapter 1: Development Overview of Outdoor Advertising Industry
　　1.1 Overview of Outdoor Advertising Industry

　　　1.1.1 Definition of Outdoor Advertising

　　　1.1.2 Classification of Outdoor Advertising

　　　　(1) Classification according to Media Position

　　　　(2) Classification according to Advertisement’s Performance Nature

　　　　(3) Classification according to Performance Ways

　　　　(4) Classification according to other ways

　　　1.1.3 Characteristics of Outdoor Advertising

　　　　(1) Morphological Characteristics

　　　　(2) Transmission Characteristics

　　　1.1.4 Release Process of Outdoor Advertising

　　　　(1) Necessary Condition to Apply Outdoor Advertising

　　　　(2) Process to Apply Outdoor Advertising Release

　　　1.1.5 Importance and Role of Outdoor Advertising Industry

　　　　(1) Relationship with Urban Construction

　　　　(2) Relationship with Urban Cultural Image

　　　　(3) Relationship with Urban Economic Development

　　1.2 Groups of Outdoor Advertising Industry

　　　1.2.1 Overview of Media Biological Groups

　　　　(1) Definition of Media Biological Groups

　　　　(2) Characteristics of Media Biological Groups

　　　1.2.2 Group Structure of Outdoor Advertising Industry

　　　　(1) Major Groups of Outdoor Advertising Industry

　　　　(2) Relationship among the Groups of Outdoor Advertising Industry

　　　1.2.3 Group Contradiction of Outdoor Advertising Industry

　　　　(1) Contradiction between Advertisement Major Group and Advertising Media Group

　　　　(2) Internal Contradiction of Advertising Company Group

　　　　(3) Contradiction between Advertising Company Group and Capital Group

　　1.3 Development Environment of Outdoor Advertising Industry

　　　1.3.1 Management Regulations of the Industry

　　　　(1) Regulatory Authorities of the Industry

　　　　(2) Regulations and Policies of the Industry

　　　　(3) Relevant Standards of the Industry

　　　1.3.2 Analysis of Economic Environment

　　　　(1) Analysis of International Macro Environment

　　　　(2) Analysis of Domestic Macro Environment

　　　　(3) Influence of Macro Environment to the Industry

　　　1.3.3 Analysis of Social Environment

　　　　(1) Analysis of Cultural Environment

　　　　(2) Analysis of Consumption Condition

　　　　(3) Analysis of Urban Environment

　　1.4 Research Institution and Methods of the Report

　　　1.4.1 Introduction of Research Institution

　　　1.4.2 Overview of Research Methods

Chapter 2: Development of Outdoor Advertising Industry
　　2.1 Development of International Outdoor Advertising Industry

　　　2.1.1 Development Progress of International Outdoor Advertising Industry

　　　2.1.2 Overall Status of International Outdoor Advertising Industry

China Outdoor Advertising Industry Report行业

目 录

1

https://bg.qianzhan.com/report/detail/84e5caf43a694cad.html
https://bg.qianzhan.com/report/detail/84e5caf43a694cad.html


　　　2.1.3 Development of American Outdoor Advertising Industry

　　　　(1) Management Standards of American Outdoor Advertising Industry

　　　　(2) Market Scale of American Outdoor Advertising Industry

　　　　(3) Demand Structure of American Outdoor Advertising Industry

　　　　(4) Major Customers of American Outdoor Advertising Industry

　　　2.1.4 Development of European Outdoor Advertising Industry

　　　　(1) Scale of European Outdoor Advertising Industry

　　　　(2) Development of European Outdoor Advertising

　　　　(3) Release Content of European Outdoor Advertising

　　　　(4) Prospects Forecast of European Outdoor Advertising Industry

　　　2.1.5 Development of Outdoor Advertising Industry of Asian Countries

　　　　(1) Development of Japanese Outdoor Advertising Industry

　　　　(2) Development of Singapore Outdoor Advertising Industry

　　　　(3) Development of Indian Outdoor Advertising Industry

　　　2.1.6 Prospects of International Outdoor Advertising Industry

　　2.2 Progress of China Outdoor Advertising Industry

　　　2.2.1 Development Progress of China Outdoor Advertising Industry

　　　　(1) Recovery Development Period

　　　　(2) Reform Development Period

　　　　(3) Expansion Development Period

　　　　(4) Stable Development Period

　　　　(5) Fast Development Period

　　　2.2.2 Development Status of China Outdoor Advertising Industry

　　　　(1) Significant Increase of Industry Concentration Ratio

　　　　(2) Professional Standard for Advertising Planning

　　　　(3) Outdoor Advertising Pays more Attention to Innovation

　　　　(4) Fierce Competition to Advertisement Media Resource

　　　2.2.3 Analysis of China Outdoor Advertising Market

　　　　(1) Market Scale of Outdoor Advertising Industry

　　　　(2) Investment Brands of Outdoor Advertising

　　　　(3) Investment Industry of Outdoor Advertising

　　　　(4) Price Trend of Outdoor Media

　　　　(5) Profit of Outdoor Advertising Industry

　　2.3 Competition of China Outdoor Advertising Industry

　　　2.3.1 Competition of Outdoor Advertising Industry

　　　　(1) Competition Status of Outdoor Advertising Industry

　　　　(2) Competitive Landscape of Outdoor Advertising Industry

　　　　(3) Potential Threat of Outdoor Advertising Industry

　　　2.3.2 Investment, Merger and Reconstruction of Outdoor Advertising Industry

　　　　(1) Overview of Investment, Merger and Reconstruction of Outdoor Advertising Industry

　　　　(2) Investment, Merger and Reconstruction of Foreign-owned Outdoor Advertising Enterprises

　　　　(3) Investment, Merger and Reconstruction of Domestic Outdoor Advertising Enterprises

　　2.4 Challenges and Opportunities of China Outdoor Advertising Industry

　　　2.4.1 Challenges of Outdoor Advertising Industry

　　　2.4.2 Opportunities of Outdoor Advertising Industry

Chapter 3: Audience and Injecting Effectiveness of Outdoor Advertising
　　3.1 Analysis of Outdoor Advertising Audience

　　　3.1.1 Lifestyle of Outdoor Advertising Audience

　　　　(1) Time the Audience Spend Outdoor

　　　　(2) Vehicles the Audience Choose

　　　3.1.2 Advertisement Contact Habit of Outdoor Advertising Audience

　　　　(1) Contact Frequency of Outdoor Advertising to Audience

　　　　(2) Outdoor Advertising Contact of the Audiences of different Ages

　　　　(3) Outdoor Advertising Contact of the Audiences of different Income

　　　3.1.3 Cognitive Psychology of Outdoor Advertising Audience

　　　　(1) Acknowledge of Outdoor Advertising for Audience

　　　　(2) Preference of Outdoor Advertising Audience

　　　3.1.4 Psychological Demand of Outdoor Advertising Audience

　　3.2 Injecting Effectiveness of Outdoor Advertising

China Outdoor Advertising Industry Report行业

2



　　　3.2.1 Influence of Outdoor Advertising Environment to Injecting Effectiveness

　　　3.2.2 Influence of Outdoor Advertising Innovation to Injecting Effectiveness

　　　3.2.3 Influence of Outdoor Advertising Injecting Time to Injecting Effectiveness

　　　3.2.4 Influence of Outdoor Advertising Media Types to Injecting Effectiveness

　　3.3 Suggestions to Outdoor Advertising Design and Injecting

　　　3.3.1 Design Strategies to Outdoor Advertising

　　　　(1) Increase the Attention to Outdoor Advertising

　　　　(2) Enhance the Memory to Outdoor Advertising

　　　　(3) Enlarge the Imaginary Space to Advertisement

　　　　(4) Emotional Experience Design of Outdoor Advertising

　　　3.3.2 Suggestions to Outdoor Advertising Injecting

　　　　(1) Injecting Time Selection of Outdoor Advertising

　　　　(2) Injecting Place Selection of Outdoor Advertising

　　　　(3) Injecting Media Types Selection of Outdoor Advertising

Chapter 4: Major Market Segmentation of Outdoor Advertising Industry
　　4.1 Analysis of Outdoor Electronic Screen Advertising Market

　　　4.1.1 Definition and Classification of Outdoor Electronic Screen Advertising Market

　　　　(1) Definition of Outdoor Electronic Screen Advertising Market

　　　　(2) Classification of Outdoor Electronic Screen Advertising Market

　　　4.1.2 Status of Outdoor Electronic Screen Advertising Market

　　　　(1) Overall Scale of Outdoor Electronic Screen Advertising Market

　　　　(2) Competitive Landscape of Outdoor Electronic Screen Advertising Market

　　　　(3) Scale of Outdoor Electronic Screen Advertisers

　　　4.1.3 Analysis of Outdoor Electronic Screen Advertising Market Segmentation

　　　　(1) Scale of Outdoor Electronic Screen Advertising Market Segmentation

　　　　(2) Analysis of Bus and Metro Electronic Screen Advertising Market

　　　　(3) Analysis of Commercial Building Electronic Screen Advertising Market

　　　　(4) Analysis of Aviation Electronic Screen Advertising Market

　　　4.1.4 Development Trend of Outdoor Electronic Screen Advertising Market

　　　　(1) Promotion Factors of Outdoor Electronic Screen Advertisement

　　　　(2) Forecast of Outdoor Electronic Screen Advertising Market Scale

　　4.2 Analysis of Bus Body Advertising Market

　　　4.2.1 Definition and Characteristics of Bus Body Advertising

　　　　(1) Definition of Bus Body Advertising

　　　　(2) Characteristics of Bus Body Advertising

　　　　(3) Advantages of Bus Body Advertising

　　　4.2.2 Status of Bus Body Advertising Market

　　　　(1) Scale of Bus Body Advertising Market

　　　　(2) Competition of Bus Body Advertising Market

　　　　(3) Regional Bus Body Advertising Market

　　　4.2.3 Condition of Bus Body Advertising Injecting

　　　　(1) Analysis of Bus Body Advertising Injecting Industries

　　　　(2) Analysis of Bus Body Advertising Injecting Brands

　　　4.2.4 Injecting Effectiveness of Bus Body Advertising

　　　　(1) Influencing Factors to Injecting Effectiveness of Bus Body Advertising

　　　　(2) Evaluation of Injecting Effectiveness of Bus Body Advertising

　　　　(3) Forecast of Injecting Effectiveness of Bus Body Advertising

　　4.3 Analysis of Elevator Print Advertising Market

　　　4.3.1 Basic Information of Elevator Print Advertising

　　　　(1) Fundamental Dimension of Elevator Print Advertising

　　　　(2) Fundamental Form of Elevator Print Advertising

　　　　(3) Screen Manufacturing of Elevator Print Advertising

　　　　(4) Target Audience of Elevator Print Advertising

　　　4.3.2 Status of Elevator Print Advertising Market

　　　　(1) Development of Elevator Print Advertising Market

　　　　(2) Condition of Elevator Print Advertising Regional Market

　　　4.3.3 Condition of Elevator Print Advertising Injecting

　　　　(1) Coverage of Elevator Print Advertising Injecting

　　　　(2) Analysis of Elevator Print Advertising Injecting Industry

China Outdoor Advertising Industry Report行业

3



　　　　(3) Analysis of Elevator Print Advertising Injecting Brands

　　　4.3.4 Analysis of Elevator Print Advertising Injecting Effectiveness

　　　　(1) Accepting Rate Evaluation of Elevator Print Advertising

　　　　(2) Evaluation of Target Audience

　　　　(3) Effectiveness Reflection of Elevator Print Advertising

　　4.4 Analysis of other Outdoor Advertising Market Segmentation

　　　4.4.1 Analysis of Spotlight Advertising Market

　　　　(1) Development Status of Spotlight Advertising Market

　　　　(2) Development Trend of Spotlight Advertising Market

　　　4.4.2 Analysis of Bus-stop Shelter Advertising Market

　　　　(1) Development Status of Bus-stop Shelter Advertising Market

　　　　(2) Development Trend of Bus-stop Shelter Advertising Market

　　　4.4.3 Analysis of Single Column Advertising Market

　　　　(1) Development Status of Single Column Advertising Market

　　　　(2) Development Trend of Single Column Advertising Market

　　　4.4.4 Analysis of Neon Light Advertising Market

　　　　(1) Development Status of Neon Light Advertising Market

　　　　(2) Development Trend of Neon Light Advertising Market

Chapter 5: Analysis of Regional Markets of Outdoor Advertising Industry
　　5.1 Development Overview of Regional Markets of Outdoor Advertising Industry

　　5.2 Analysis of Outdoor Advertising Market in First-tier Cities

　　　5.2.1 Development Overview of Outdoor Advertising in First-tier Cities

　　　5.2.2 Development of Outdoor Advertising Market in Beijing

　　　　(1) Management Standards of Outdoor Advertising Market in Beijing

　　　　(2) Market Status of Outdoor Advertising Market in Beijing

　　　　(3) Media Resources of Outdoor Advertising in Beijing

　　　　(4) Competitive Landscape of Outdoor Advertising Industry in Beijing

　　　5.2.3 Development of Outdoor Advertising Market in Shanghai

　　　　(1) Management Standards of Outdoor Advertising Market in Shanghai

　　　　(2) Market Status of Outdoor Advertising Market in Shanghai

　　　　(3) Media Resources of Outdoor Advertising in Shanghai

　　　　(4) Competitive Landscape of Outdoor Advertising Industry in Shanghai

　　　5.2.4 Development of Outdoor Advertising Market in Guangzhou

　　　　(1) Management Standards of Outdoor Advertising Market in Guangzhou

　　　　(2) Market Status of Outdoor Advertising Market in Guangzhou

　　　　(3) Media Resources of Outdoor Advertising in Guangzhou

　　　　(4) Competitive Landscape of Outdoor Advertising Industry in Guangzhou

　　　5.2.5 Development of Outdoor Advertising Market in Shenzhen

　　　　(1) Management Standards of Outdoor Advertising Market in Shenzhen

　　　　(2) Market Status of Outdoor Advertising Market in Shenzhen

　　　　(3) Media Resources of Outdoor Advertising in Shenzhen

　　　　(4) Competitive Landscape of Outdoor Advertising Industry in Shenzhen

　　5.3 Analysis of Outdoor Advertising Market in Second and Third-tier Cities

　　　5.3.1 Development Overview of Outdoor Advertising Market in Second and Third-tier Cities

　　　5.3.2 Development of Outdoor Advertising Market in Wuhan

　　　　(1) Management Standards of Outdoor Advertising Market in Wuhan

　　　　(2) Market Status of Outdoor Advertising Market in Wuhan

　　　　(3) Media Resources of Outdoor Advertising in Wuhan

　　　　(4) Competitive Landscape of Outdoor Advertising Industry in Wuhan

　　　5.3.3 Development of Outdoor Advertising Market in Nanjing

　　　　(1) Management Standards of Outdoor Advertising Market in Nanjing

　　　　(2) Market Status of Outdoor Advertising Market in Nanjing

　　　　(3) Media Resources of Outdoor Advertising in Nanjing

　　　　(4) Competitive Landscape of Outdoor Advertising Industry in Nanjing

　　　5.3.4 Development of Outdoor Advertising Market in Hangzhou

　　　　(1) Management Standards of Outdoor Advertising Market in Hangzhou

　　　　(2) Market Status of Outdoor Advertising Market in Hangzhou

　　　　(3) Media Resources of Outdoor Advertising in Hangzhou

　　　　(4) Competitive Landscape of Outdoor Advertising Industry in Hangzhou

China Outdoor Advertising Industry Report行业

4



　　　5.3.5 Development of Outdoor Advertising Market in Chengdu

　　　　(1) Management Standards of Outdoor Advertising Market in Chengdu

　　　　(2) Market Status of Outdoor Advertising Market in Chengdu

　　　　(3) Media Resources of Outdoor Advertising in Chengdu

　　　　(4) Competitive Landscape of Outdoor Advertising Industry in Chengdu

　　　5.3.6 Development of Outdoor Advertising Market in Changsha

　　　　(1) Management Standards of Outdoor Advertising Market in Changsha

　　　　(2) Market Status of Outdoor Advertising Market in Changsha

　　　　(3) Media Resources of Outdoor Advertising in Changsha

　　　　(4) Competitive Landscape of Outdoor Advertising Industry in Changsha

　　　5.3.7 Development of Outdoor Advertising Market in Chongqing

　　　　(1) Management Standards of Outdoor Advertising Market in Chongqing

　　　　(2) Market Status of Outdoor Advertising Market in Chongqing

　　　　(3) Media Resources of Outdoor Advertising in Chongqing

　　　　(4) Competitive Landscape of Outdoor Advertising Industry in Chongqing

Chapter 6: Leading Enterprises of Outdoor Advertising Industry
　　6.1 Development Overview of Outdoor Advertising Enterprises

　　6.2 Management Analysis of Leading Outdoor Advertising Enterprises

　　　6.2.1 Management Analysis of Focus Media Holding Limited

　　　　(1) Brief Analysis of Enterprise Development

　　　　(2) Analysis of Major Economic Index

　　　　　1) Analysis of Profit

　　　　　2) Analysis of Assets and Liabilities

　　　　　3) Analysis of Cash Flow

　　　　　4) Analysis of Major Indexes

　　　　(3) Analysis of Enterprise Organization Structure

　　　　(4) Analysis of Enterprise’s Products and Service

　　　　(5) Analysis of Enterprise’s Outdoor Media Resources

　　　　(6) Analysis of Enterprise Service Areas

　　　　(7) Analysis of Enterprise Management Advantages and Disadvantages

　　　　(8) Analysis of Enterprise Investment, Merger and Reconstruction

　　　　(9) Analysis of Enterprise Latest Development Trend

　　　6.2.2 Management Analysis of Vision China Media Inc.

　　　　(1) Brief Analysis of Enterprise Development

　　　　(2) Analysis of Major Economic Index

　　　　　1) Analysis of Profit

　　　　　2) Analysis of Assets and Liabilities

　　　　　3) Analysis of Cash Flow

　　　　　4) Analysis of Major Indexes

　　　　(3) Analysis of Enterprise Organization Structure

　　　　(4) Analysis of Enterprise’s Products and Service

　　　　(5) Analysis of Enterprise’s Outdoor Media Resources

　　　　(6) Analysis of Enterprise Service Areas

　　　　(7) Analysis of Enterprise Management Advantages and Disadvantages

　　　　(8) Analysis of Enterprise Investment, Merger and Reconstruction

　　　　(9) Analysis of Enterprise Latest Development Trend

 

如需了解报告详细内容，请直接致电前瞻客服中心。

全国免费服务热线：400-068-7188  0755-82925195 82925295 83586158 

或发电子邮件：service@qianzhan.com 
 

China Outdoor Advertising Industry Report行业

5

mailto:service@qianzhan.com


或登录网站：https://bg.qianzhan.com/
 
我们会竭诚为您服务！ 

China Outdoor Advertising Industry Report行业

6

https://bg.qianzhan.com/

