FORWARDAIA

China Flavor and Fragrance Industry Production & Marketing
Demand and Investment Forecast Report, 2013-2017

H R

CONTENTS

Chapter 1: Development Overview of China Flavor and Fragrance Industry
1.1 Definition and Classification of Flavor and Fragrance Industry
1.1.1 Definition of Flavor and Fragrance Industry
1. 1.2 Product Categories of Flavor and Fragrance Industry
(1) Flavor and Flavor Categories
(2) Fragrance and Fragrance Categories
1.1.3 Position of Industry in National Economy
1.2 Statistical Standards for Flavor and Fragrance Industry
1.2.1 Statistical Department and Caliber of Flavor and Fragrance Industry
1.2.2 Statistical Methods for Flavor and Fragrance Industry
1.2.3 Data Sorts of Flavor and Fragrance Industry
1.3 Supply Chain of Flavor and Fragrance Industry
1.3.1 Profile of Industrial Chain of Flavor and Fragrance Industry
1.3.2 Upstream Raw Materials Market in Flavor and Fragrance Industry
1. 3.3 Downstream Demand Parts in Flavor and Fragrance Industry
(1) Development of Food Industry
(2) Development of Household Necessities Industry
1) Cosmetics Market
2) Washing Product Market
(3) Development of Tobacco Industry
Chapter 2: Market Environment for Flavor and Fragrance Industry
2.1 Policy Environment for Industry
2. 1.1 Competent Departments and Supervision Mechanism
2.1.2 Policies and Regulations Related to Industry
2. 1.3 Development Planning for Flavor and Fragrance Industry
(1) “Twelfth Five-year” Development Plan for Food Industry
(2) “Twelfth Five-year” Plan for Shandong Flavor and Fragrance Industry
(3) “The Twelfth Five-Year” Plan on National Food Safety Standards (Draft)
2.2 Economic Environment for Industry
2.2.1 International Macro—economic Environment
(1) Macro—economic Trend
(2) Forecast for Macro—economic Trend
2.2.2 Domestic Macro—economic Environment
(1) Macro—economic Trend
(2) Forecast for Macro—economic Trend
2.3 Correlation between Industry and Macro—economy
Demand Environment for Industry
. 3.1 Features of Demand
. 3.2 Demand Trend
Trading Environment for Industry
.4.1 Development Status of Trading Environment
. 4.2 Development trend for Trading Environment
Technology Environment for Industry
5.1 Major Product Technologies for Flavor and Fragrance Industry

L
SIS, B O NCRI O O ORI JCR )

(1) Major Raw Materials and Preparation Process

(2) Extractive Technology for Natural Fragrance

(3) Monitoring Research Technology for Flavor and Fragrance
(4) Manufacturing Technology for Natural Flavor and Fragrance
(5) Fragrance Controlled-Release Technology

E 0 2 3 = 3 www.gianzhan.com


https://bg.qianzhan.com/report/detail/a3d5caafe0ff4ff5.html
https://bg.qianzhan.com/report/detail/a3d5caafe0ff4ff5.html

FORWARDGHIBE

2.
2.
2.

5.2 Technology Gap between China’ s and Foreign Flavor and Fragrance Industry

5.3 Major Causes for Product Gap between China’ s and Foreign Flavor and Fragrance Industry

5.4 Technology Development Trend for Flavor and Fragrance Industry

Chapter 3: Analysis of Development of Flavor and Fragrance Industry

3.1

3.

3.
3.1.3 Operation of Flavor and Fragrance Industry

Wow LW WL w N

Development of China Flavor and Fragrance Industry
1.1 Development Overview of China Flavor and Fragrance Industry
1.2 Major Development Features of China Flavor and Fragrance Industry

(1) Operation Benefit of Flavor and Fragrance Industry
(2) Profitability of Flavor and Fragrance Industry

(3) Operation Capability of Flavor and Fragrance Industry
(4) Debt—-paying Ability of Flavor and Fragrance Industry

(5) Development Capability of Flavor and Fragrance Industry
Economic Index of Flavor and Fragrance Industry

. 2.1 Major Economic Influencing Factors of Flavor and Fragrance Industry

2.2 Economic Index of Flavor and Fragrance Industry

2.3 Economic Index of Different Size of Enterprises

2.4 Economic Index of Different of Enterprises

2.5 Economic Index of Enterprises in Different Region

Balance between Supply and Demand of Flavor and Fragrance Industry
3.1 Supply of Flavor and Fragrance Industry

(1) Total Output Value of National Flavor and Fragrance Industry
(2) Finished Goods of National Flavor and Fragrance Industry

. 3.2 Supply of Regional Flavor and Fragrance Industry

Top 10 Cities Associated with Total Output Value

Top 10 Cities Associated with Finished Goods

Demand of National Flavor and Fragrance Industry
Sales Value of National Flavor and Fragrance Industry

Demand of Regional Flavor and Fragrance Industry
Top 10 Cities Associated with Sales Value

)
2)
3.3
(1)
(2) Sales Revenue of National Flavor and Fragrance Industry
3.4
(1)
(2) Top 10 Cities Associated with Sales Revenue

. 3.5 Production-Marketing Ratio of National Flavor and Fragrance Industry

Import and Export of Flavor and Fragrance Industry, 2010-2011

.4.1 Export of Flavor and Fragrance
(1) Export of Flavor and Fragrance INAUSTIY IM...ocoooooeoooeeoeeeeeeeeeeeeeeeeeeeeeeeseseseeeeeeeeseeeesseeeaes

1) Overall Export of Flavor and Fragrance Industry
2) Structure of Exported Goods in Flavor and Fragrance Industry

(2) Export of Flavor and Fragrance INAUSTIY IM...ocoocooooooooooeeeeeeeeeeeeeeeeeeeeeeeteeeneeeeeeeeseeeesseeeaes

1) Overall Export of Flavor and Fragrance Industry
2) Structure of Exported Goods in Flavor and Fragrance Industry

. 4.2 Import of Flavor and Fragrance
(1) Import of Flavor and Fragrance INAUSTIY IM...ocoooooeooooooeeeeeeeeeeeeeeeeeeeeeeseseseeeeeeeeseeeesseeeaes

1) Overall Import of Flavor and Fragrance Industry
2) Structure of Imported Goods in Flavor and Fragrance Industry

(2) Import of Flavor and Fragrance INAUSTIY IM...ocooooooooooeoeeeeeeeeeeeeeeeeeeeeeeeeeseseseeeeeeeeseeeeseeeeees

1) Overall Import of Flavor and Fragrance Industry
2) Structure of Imported Goods in Flavor and Fragrance Industry

. 4.3 Prospects and Suggestions for Import and Export of Flavor and Fragrance Industry

(1) Prospects and Suggestions for Export of Flavor and Fragrance Industry
(2) Prospects and Suggestions for Import of Flavor and Fragrance Industry

Chapter 4: Analysis of Market Competition for Flavor and Fragrance Industry

4.1

Competition for Global Flavor and Fragrance Industry

4. 1.1 Market Scale of Global Flavor and Fragrance Industry

4. 1.2 Development Features of Global Flavor and Fragrance Industry

(1) High Degree of Monopoly
(2) Fierce Competition
(3) Big Efforts to R&D

)

(4) Highlight Safety and Environmental Protection

China Flavor and Fragrance Industry ReportfTMV

E 0 2 3 = 3 www.gianzhan.com



FORWARDAIA

Fragrance—led Industrial Structure

Key Markets of Global Flavor and Fragrance Industry
US Flavor and Fragrance Market

Europe Flavor and Fragrance Market

)
1.3
(1)
2)
(3) Japan Flavor and Fragrance Market
(4) Southeast Asia Flavor and Fragrance Market
1.4 Structure of Application Fields in Global Flavor and Fragrance Industry
1.5 Competitive Landscape of Global Flavor and Fragrance Industry
1.6 Development Trend for Global Flavor and Fragrance Market
Competition for Domestic Flavor and Fragrance Industry
. 2.1 Market Scale of Domestic Flavor and Fragrance Industry

. 2.2 Competition Landscape of Domestic Flavor and Fragrance Industry

L
NN SRS

. 2.3 Concentration of Domestic Flavor and Fragrance Industry
(1) Sales Concentration of Industry
(2) Asset Concentration of Industry
(3) Profit Concentration of Industry

. 2.4 Bargaining Power of Flavor and Fragrance Industry

2.5 Potential Threats of Flavor and Fragrance Industry

R&D Status of Flavor and Fragrance Industry

3.1 Scientific R&D of Global Flavor and Fragrance Industry

L
NN R NS

. 3.2 Scientific R&D of Domestic Flavor and Fragrance Industry
(1) Improve R&D Level of Flavor and Fragrance
(2) Biotechnology Applied in Producing Flavor and Fragrance
(3) “Twelfth Five-year” Requirements for Flavor and Fragrance Technology Innovation
(4) Development Direction - Adopting Green Chemical and Environment Protection Industries
1) Sales Channels for Flavor and Fragrance Industry
. 3.3 Major Sales Channels for Flavor and Fragrance Industry
.3.4 Problems in Sales Channels of Flavor and Fragrance Industry

S

. 3.5 Development Trend Sales Channels of Flavor and Fragrance Industry
4.4 M&A and Restructuring of Flavor and Fragrance Industry
4.4.1 Overview of Investment, M&A and Restructuring of Flavor and Fragrance Industry
4.4.2 Investment, M&A and Restructuring, Integration of Global Flavor and Fragrance Industry
4.4.3 Investment, M&A and Restructuring, Integration of Domestic Flavor and Fragrance Industry
4.4.4 Features for Investment, M&A and Restructuring, Integration of Flavor and Fragrance Industry
Chapter 5: Operation of Major Enterprises in Flavor and Fragrance Industry
5.1 Overall Development of Flavor and Fragrance Enterprises
5.1.1 Total Flavor and Fragrance Enterprises
5.1.2 Industrial Output Value of Flavor and Fragrance Industry
5.1.3 Sales Revenue and Profit of Flavor and Fragrance Industry
5.2 Operation of Key Multinational Flavor and Fragrance Enterprisesl
5.2.1 International Flavors & Fragrances Inc.
(1) Development Overview

(2) Operation Status

(3) Investment Layout in China

(4) Latest Development Trend

(5) International Flavours & Fragrances (China) Ltd

1) Development Profile
2) Main Business
3) Production and Marketing Capability
4) Profitability
5) Operation Capability
6) Debt-paying Ability
7) Development Capability
(6) International Flavors & Fragrances (Hangzhou) Co., Ltd
1) Development Profile
2) Production and Marketing Capability
3) Profitability
4) Operation Capability
5) Debt-paying Ability

E 0 2 3 = 3 www.gianzhan.com



FORWARDAIA

6) Development Capability

WG T RIS VAN 2, 15 E SR ATIE R R O

S E AR IRSSHALE: 400-068-7188 0755-82925195 82925295 83586158
BOR P REEE: service@gianzhan.com

o B S ML . https://bg.qianzhan.com/

A 2 v WO R 55 !

z M0 o = 3 www.gianzhan.com


mailto:service@qianzhan.com
https://bg.qianzhan.com/

