F “ RWA R D E_l_ﬁ H%‘ China TV Station ReportfTMk

China TV Station Report (2016-2021), Operation and Development
Strategic Planning

H R

CONTENTS

Chapter 1: Analysis of background of development of China’ s television station
1.1 analysis of definition and industry chain of television station
1.2 analysis of external environment of operation of TV station
1.2.1 policy environment
(1) summary of related policies of the industry
impact of ” separation of production from broadcasting ”

” 7

impact of ” cutback on TV entertainment cutback on TV advertising”
economic environment

association of economy with TV ads

impact of urbanization

social environment

)
(3)
2.2
(1)
2)
2.3
(1) analysis of structural features of population
(2) people’s cultural consumption
(3) features of ratings of TV audiences
2.4 technological environment
(1) impact of development of network technology
(2) impact of development of communication technology

) impact of development of digital technology

(4) impact of development of ” integration of three networks ”

1.3 comparison of characteristics of operation of Chinese and foreign TV industry

1. 3.1 characteristics of operation of foreign TV industry

(1) market competition and monopoly operation

(2) multi-element integration and scale operation
(3) multinational development and global operation
(4) legal management and free operation
1. 3.2 characteristics of operation of Chinese TV industry
(1) dual properties and limited operation
(2) advertising-based and diversified operation
(3) integration of industries and local operation

(4) legal imperfect and disorderly operation
Chapter 2: Analysis of operation of Chinese TV related industries
2.1 analysis of operation of the advertising industry
2. 1.1 analysis of market scale of advertising industry
. 1.2 pattern of different media of advertising industry
. 1.3 analysis of pattern of release of advertising industry
. 1.4 analysis of development trends of advertising industry
analysis of operation of TV series industry
.2.1 analysis of production capability of TV series
.2.2 analysis of imports of TV series
. 2.3 pattern of TV series production industry
.2.4 main problems of TV series industry

2
2
2
2
2
2
2
2
2.2.5 development trends of TV series industry
3 analysis of operation of the film industry
2.3.1 analysis of production capability of film
2.3.2 analysis of imports of film

2.3.3 operation of film industry

2.3.4 competition pattern of film industry
2.3.5 development trends of film industry

4

analysis of development of online video industry

E 0 2 3 = 3 www.gianzhan.com


https://bg.qianzhan.com/report/detail/bc4d98b7dc1f4bc0.html
https://bg.qianzhan.com/report/detail/bc4d98b7dc1f4bc0.html

F “ RWA R D E_l_ﬁ H%‘ China TV Station ReportfTMk

.4.1 status quo of development of online video industry
.4.2 scale of online video advertising market

. 4.3 development trends of online video advertising
analysis of development of traditional media

SR S) B CCRNCEIN]

5.1 analysis of development of periodical industry
(1) status quo of development of periodical industry
(2) analysis of development of periodical advertising market
analysis of development trends of periodical advertising
analysis of development of newspaper industry

status quo of development of newspaper industry

)
)
2
)
) analysis of development of newspaper advertising market
) analysis of development trends of newspaper advertising
3 analysis of development of radio industry

) status quo of development of radio industry

)

3
5
(1
(2
3
5
(1
(2) analysis of development of radio advertising market
(3) analysis of development trends of radio advertising
Chapter 3: Analysis of operation of Chinese television station in 20124ED\K
3.1 analysis of status quo of development of television station
3.1.1 review of development of television station
3.1.2 trends of changes of quantity of television station
3.1.3 trends of changes of quantity of TV channels
development foundation of TV industry in 20124E LIS
. 2.1 quantity of television transmit stations
. 2.2 quantity of cable subscribers
. 2.3 quantity of digital TV subscribers
. 2.4 quantity of digital pay-TV subscribers
. 2.5 consolidated TV coverage
analysis of production and broadcasting of TV programs in 20124EPA3K
. 3.1 analysis of production of TV programs
. 3.2 analysis of broadcasting of TV programs
. 3.3 analysis of coverage of TV programs
analysis of ratings of television stations in 20124EPAR
4.1 changes of ratings of television stations
4.2 audience characteristics of ratings of television stations
4.3 time distribution of ratings of television stations
4.4 daily and weekly distribution of ratings of television stations
4.5 period distribution of ratings of television stations
analysis of income creation of television stations in 20124EPASR
5.1 analysis of TV profit model
5.2 analysis of scale of income creation of television stations

w
W W WUl WwWWW W WWWWWwWwWwwN

5.3 analysis of development of TV advertising market
(1) analysis of duration of TV advertising

(2) changes of release volume of TV advertising
(3) regional pattern of TV advertising
(4) industry distribution of TV advertising

(5) forecast of development of TV advertising
Chapter 4: Analysis of competition pattern of Chinese television station in 2012£EDIE
4.1 analysis of competition model of five forces of television station
4. 1.1 bargaining power of upstream suppliers
. 1.2 bargaining power of downstream customers
. 1.3 threat of potential entrants of the industry
1.4 threat of alternatives and services of the industry
. 1.5 competition within the industry
analysis of competitive advantages and disadvantages of channels at all levels
2.1 analysis of competitive advantages and disadvantages of CCTV
2.2 analysis of competitive advantages and disadvantages of provincial satellite stations
2.3 analysis of competitive advantages and disadvantages of provincial terrestrial channels
2.4 analysis of competitive advantages and disadvantages of city channels

IS
O el R

L

analysis of pattern of ratings of channels at all levels

E 0 2 3 = 3 www.gianzhan.com



F ‘} RWA R D El_ﬁ EFE! China TV Station ReportfTMk

3.1 the overall pattern of ratings of channels at all levels
3.2 period performance of ratings of channels at all levels
3.3 characteristics of period competitiveness of channels at all levels

bl

3.4 competitive performance in different groups of audience of channels at all levels
(1) market share in different gender of audience

(2) market share in different age group of audience

(3) market share in different education background of audience

4. 3.5 differences in channel competitiveness within the channel group at all levels

S

. 3.6 ratings of major programs of channels at all levels
(1) market share of various programs of various channels
(2) ratings of major programs of channels at all levels
analysis of income pattern of channels at all levels

4.1 channel pattern of TV advertising

4.2 TV advertising rankings

o e e

4.3 revenue from advertising of channels at all levels
(1) analysis of revenue from advertising of CCTV
(2) revenue from advertising of provincial satellite stations
(3) revenue from advertising of provincial terrestrial channels
(4) revenue from advertising of city channels
Chapter 5: Analysis of operation of various programs of Chinese television station in
201282 DAk
5.1 analysis of market pattern of TV program in 20124ELIE
5.1.1 analysis of ratings pattern of various programs
5.1.2 analysis of ratings pattern of various programs of CCTV
5.1.3 analysis of ratings pattern of various programs of provincial satellite TV
5.2 analysis of operation of TV series in 20124EPA3k
5.2.1 broadcast and total ratings of TV series
5.2.2 analysis of themes and ratings of TV series
(1) proportion of various themes of TV series
(2) distribution of themes of top ratings of TV series
5.2.3 analysis of hot TV series
5.2.4 characteristics of competition of TV series market
(1) degree of concentration of resources of good TV series
(2) market structure of exclusive TV series in provincial TVs
(3) analysis of market structure of premiere TV series in satellite TVs
5.2.5 analysis of broadcast and ratings of imported TV series
5.3 analysis of operation of variety entertainment in 20124EPI3K

T T AR VRGN 2, TE AR SR ATRE R0

4 G B R S5 2R 400-068-7188 0755-82925195 82925295 83586158
R HFHIF: service@qianzhan.com

G SR MG : https:/bg.qianzhan.com/

AT WA RS !

E 0 2 3 = 3 www.gianzhan.com


mailto:service@qianzhan.com
https://bg.qianzhan.com/

