FORWARDAEHIBE

China’ s ChateaufT)k

Report of Planning & Construction of China’ s Chateau and

Investment Prospects of Chateau at Home and Abroad (2016-
2021)

CONTENTS

H R

Chapter 1: Analysis of background of development of chateau construction market
overview of chateau construction industry

1.1

[

p—t
e - N i i e i 2 - B i i S~ B i e

2.1

2

DN DO DN

o
NI ORI

DD DD DN W DD DN DN

. 1.1 related definitions of chateau

. 1.2 analysis of main functions of chateau
. 1.3 analysis of main body of investment of chateau

. 1.4 analysis of configuration of function area of chateau

analysis of entry barriers of chateau construction industry

.2.1 barrier of scale of investment funds of chateau construction
. 2.2 barrier of technical specification of chateau construction

analysis of policy environment of chateau construction

. 3.2 tariff policy of grape wine

. 3.1 analysis of land policy of chateau construction

analysis of consumption environment of grape wine

. 3.3 analysis of related policies of industry structure adjustment
.3.4 7 Twelfth—- five year” development plan of brewing industry

.4.1 relationships between grape wine sales and residents’ income

.4.2 analysis of characteristics of consumer groups of grape wine

(1) analysis of characteristics of consumer groups of grape wine

(2) analysis of consumer behavior of grape wine
Chapter 2: Analysis of foreign famous chateau construction and development trajectory

analysis of overseas chateau investment environment

1.1 analysis
. 1.2 analysis
. 1.3 analysis
1.4 forecast
(1) forecast
(2) forecast

3.3 analysis
(1) analysis
(2) analysis
(3) analysis
(4) analysis
(5) analysis

of
of
of
of
of
of

of
of
of
of
of
of

investment policy of chateau in key countries

investment economic environment of chateau in key countries

exchange rates of key investment target countries

scale of the global grape wine market

global grape wine output

global grape wine sales

experience
experience
experience
experience
experience
experience

development of overseas famous chateaux
. 2.1 distribution of overseas famous chateaux

. 2.2 production model of overseas famous chateaux
. 2.3 purchase price trend of overseas chateaux
analysis of development of chateaux in France

3.2 grading division of chateaux in France

.3.1 analysis of distribution of grape wine producing areas in France

of chateau operation in France

of operation
of operation
of operation
of operation
of operation

of Chateau
of Chateau
of Chateau
of Chateau
of Chateau

3.4 marketing strategy of Bordeaux Grand Cru

.4.1 analysis of development of chateaux in America

Lafite
Mouton
Latour
Margaux
Haut Brion

3.5 reference of experience of development model of chateaux in France
analysis of development of chateaux in other countries

(1) characteristics of operation of famous chateaux in America

(2) development experience of famous chateaux in America

. 4.2 analysis of development of chateaux in Australia

o = A 5

www.gianzhan.com


https://bg.qianzhan.com/report/detail/e18ee1f570404415.html
https://bg.qianzhan.com/report/detail/e18ee1f570404415.html
https://bg.qianzhan.com/report/detail/e18ee1f570404415.html

FORWARDAEHIBE

China’ s ChateaufT)k

) characteristics of operation of famous chateaux in Australia
) development experience of famous chateaux in Australia

.3 analysis of development of chateaux in Italy
) characteristics of operation of famous chateaux in Italy

(2) development experience of famous chateaux in Italy
2.5 analysis of investment layout of foreign chateaux in China
2.5.1 analysis of foreign merchants’ layout in China’ s chateau market

2.5.2 analysis of method of investment layout of foreign chateaux in China
Chapter 3: Analysis of development environment and trends of China’s grape wine industry

3.1

w

3.4

W LW W LW LWL W W W

analysis of operation of grape wine industry

. 1.1 analysis

analysis
analysis

==
= W N

analysis
1.5 analysis

of
of
of
of
of

operation benefit of grape wine industry
profitability capability of grape wine industry
operation capability of grape wine industry
solvency capability of grape wine industry
development capability of grape wine industry

analysis of supply and demand balance of grape wine industry

2.1 analysis
2.2 analysis
2.3 analysis
2.4 analysis
2.5 analysis
2.6 analysis

of
of
of
of
of
of

supply of the national grape wine industry

supply of grape wine industry in various regions
demand of the national grape wine industry

demand of grape wine industry in various regions

the top 10 regions ranking in sales revenue
sales—output ratio of the national grape wine industry

analysis of import and export of grape wine industry

.3.1 analysis of import of grape wine industry
. 3.2 analysis of export of grape wine industry
. 3.3 forecast of import and export of grape wine industry

analysis of other investment index of grape wine industry

3.4.1 analysis of price trend of grape wine industry

3.4.2 analysis of distribution costs of grape wine industry

3.4.3 analysis of risks of investment of grape wine industry
Chapter 4: Analysis of status quo of China’s chateau investment and construction and
services

4.1

4
4

4.5

analysis of development pattern of chateau

1.1 analysis of development model of chateau

1.2 analysis of profitable way of chateau

(1) grape wine sales

(2) chateau tourism

. 1.3 analysis of marketing model of chateau

analysis of basic situation of chateau construction

. 2.1 analysis
. 2.2 analysis
. 2.3 analysis
. 2.4 analysis

of
of
of
of

development trajectory of domestic chateaux
development scale of domestic chateaux
distribution of domestic chateaux

domestic chateau construction project

analysis of cost of chateau construction and operation

3.1 structure of cost of chateau construction and operation

. 3.2 analysis of cost during chateau construction
. 3.3 analysis of cost during chateau operation
.3.4 analysis of cost during grape wine production process

analysis of domestic enterprises’ overseas M & A chateau market

4.1 analysis
4.2 analysis
4.3 analysis
4.4 analysis
4.5 forecast
4.6 forecast

of
of
of
of
of
of

scale of enterprises’ overseas investment and mergers

risks of enterprises’ overseas investment and mergers
effectiveness of enterprises’ overseas investment and mergers
key enterprises’ overseas acquisition projects

enterprises’ overseas acquisition plans

trends of enterprises’ overseas investment and mergers

analysis of chateau construction service intermediary market

4.5.1 analysis of chateau design market

4.5.2 analysis of chateau estate planning market

4.5.3 analysis of vineyard planning market

o B oR M www.gianzhan.com



FORWAR DAz

4.5.4 analysis of chateau tourism development market

4.5.5 analysis of chateau professional research market
Chapter 5: Analysis of planning layout and architectural design of modern chateaux
5.1 analysis of site selection of planning of modern chateau construction
5.1.1 analysis of geographical location of chateau
(1) tourism resort chateau
(2) production and processing—type chateau
5.1.2 analysis of site selection of chateau in urban area
(1) influencing factors
(2) mode of site selection of modern chateau
5.2 analysis of overall planning and layout of modern chateau
5.2.1 land layout of modern chateau construction
(1) construction venue and layout principles
(2) vertical design of modern chateau
5.2.2 analysis of site design of modern chateau

(1) selection of venue entrance location and form
(2) chateau road traffic design
(3) chateau parking lot design

(4) principles for landscape configuration within the base
5.3 analysis of monomer design of modern chateau building
5.3.1 analysis of types of modern chateau building space
5.3.2 analysis of layout of modern chateau building space

(1) centralized layout
(2) independent layout
(3) radiation layout
(4) hybrid layout
5.3.3 analysis of appearance design of modern chateau building
(1) influencing factors of appearance design
(2) analysis of appearance design cases
(3) style positioning of modern chateau
5.3.4 profile and streamlined design of modern chateau
5.3.5 main functions and space design of modern chateau
(1) analysis of design of chateau visitor center
(2) analysis of design of wine museum space
(3) analysis of design of cellar space
(4) analysis of design of chateau tasting space
(5) analysis of design of chateau meeting space

(6) analysis of design of chateau image logo and advertising
5.4 case of construction of Golden Pebble Winery in Golden Pebble Beach in Dalian
5.4.1 overview of Golden Pebble Winery project
5.4.2 principles for overall planning of Golden Pebble Winery project
5.4.3 process of planning and design of Golden Pebble Winery
Chapter 6: Analysis of market potential of investment areas of China’ s chateaux
6.1 investment potential of grape wine growing market
6. 1.1 analysis of scale of grape wine growing
analysis of technology of grape wine growing
analysis of risk of grape wine growing
profitability capability of grape wine growing market

Q1 W W DN

analysis of competition of grape wine growing market

—_ e e

.6 forecast of grape wine growing market
investment potential of chateau brewing market

e N =

2.1 analysis of chateau grape wine market

(1) analysis of operation of grape wine in chateaux

analysis of supply and demand balance of grape wine in chateaux
analysis of price trend of grape wine in chateaux

analysis of its competition with other brewed liquors

)
)
)
.2 analysis of marketing channels of grape wine in chateaux
) group procurement

)

personal consumption

E 0 2 3 = 3 www.gianzhan.com



FORWAR DAz

6.

PO RO W

(3) direct marketing

(4) regional agent

2.3 analysis of development trends of chateau grape wine market

(1) development trends of competitive landscape of grape wine in chateaux
(2) import structure trends of grape wine in chateaux

(3) forecast of profitability capability of grape wine in chateaux
investment potential of chateau sightseeing market

3.1 analysis of profit points of chateau sightseeing market
3.2 analysis of scale of chateau sightseeing market

3.3 investment barriers of chateau sightseeing market

3.4 risks of investment of chateau sightseeing market

3.5 forecast of chateau sightseeing market

investment potential of chateau vacation market

4.1 analysis of profit points of chateau vacation market
4.2 analysis of scale of chateau vacation market

4.3 investment barriers of chateau vacation market

4.4 risks of investment of chateau vacation market

4.5 forecast of chateau vacation market

Chapter 7: Analysis of chateau construction in China’ s key grape wine areas

7.1

7.
7.

NSNS

NRNW NN NN

NN NN NN

forecast of chateau investment in Inner Mongolia
1.1 analysis of chateau construction and planning in Inner Mongolia
1.2 analysis of grape wine industry chain in Inner Mongolia

(1) analysis of grape growing in Inner Mongolia

(2) analysis of production and sales capabilities of grape wine in Inner Mongolia
(3) analysis of status quo of chateau tourism in Inner Mongolia

1.3 progress of chateau project construction in Inner Mongolia

1.4 analysis of key grape wine producing areas in Inner Mongolia

1.5 analysis of risk of chateau investment in Inner Mongolia

1.6 forecast of chateau investment in Inner Mongolia

forecast of chateau investment in Hebei

2.1 analysis of chateau construction and planning in Hebei

2.2 analysis of grape wine industry chain in Hebei

(1) analysis of grape growing in Hebei

(2) analysis of production and sales capabilities of grape wine in Hebei
(3) analysis of status quo of chateau tourism in Hebei

2.3 progress of chateau project construction in Hebei

2.4 analysis of key grape wine producing areas in Hebei

2.5 analysis of risk of chateau investment in Hebei

2.6 forecast of chateau investment in Hebei

forecast of chateau investment in Gansu

3.1 analysis of chateau construction and planning in Gansu

3.2 analysis of grape wine industry chain in Gansu

(1) analysis of grape growing in Gansu

(2) analysis of production and sales capabilities of grape wine in Gansu
(3) analysis of status quo of chateau tourism in Gansu

3.3 progress of chateau project construction in Gansu

3.4 analysis of key grape wine producing areas in Gansu

3.5 analysis of risk of chateau investment in Gansu

3.6 forecast of chateau investment in Gansu

forecast of chateau investment in Shandong

4.1 analysis of chateau construction and planning in Shandong

4.2 analysis of grape wine industry chain in Shandong

(1) analysis of grape growing in Shandong

(2) analysis of production and sales capabilities of grape wine in Shandong
(3) analysis of status quo of chateau tourism in Shandong

. 4.3 progress of chateau project construction in Shandong

4.4 analysis of key grape wine producing areas in Shandong
4.5 analysis of risk of chateau investment in Shandong
4.6 forecast of chateau investment in Shandong

E 0 2 3 = 3 www.gianzhan.com



FORWAR DAz

7.5 forecast of chateau investment in Yunnan
7.5.1 analysis of chateau construction and planning in Yunnan

7.5.2 analysis of grape wine industry chain in Yunnan

(1) analysis of grape growing in Yunnan

(2) analysis of production and sales capabilities of grape wine in Yunnan
(3) analysis of status quo of chateau tourism in Yunnan

5.3 progress of chateau project construction in Yunnan

5.4 analysis of key grape wine producing areas in Yunnan

5.5 analysis of risk of chateau investment in Yunnan

5.6 forecast of chateau investment in Yunnan

forecast of chateau investment in Shanxi

6.1 analysis of chateau construction and planning in Shanxi

NN O~ ===

6.2 analysis of grape wine industry chain in Shanxi

(1) analysis of grape growing in Shanxi

(2) analysis of production and sales capabilities of grape wine in Shanxi
(3) analysis of status quo of chateau tourism in Shanxi

6.3 progress of chateau project construction in Shanxi

6.4 analysis of key grape wine producing areas in Shanxi

6.5 analysis of risk of chateau investment in Shanxi

6.6 forecast of chateau investment in Shanxi

forecast of chateau investment in Tianjin

7.1 analysis of chateau construction and planning in Tianjin

NN~ = =3 =3 =

7.2 analysis of grape wine industry chain in Tianjin

(1) analysis of grape growing in Tianjin

(2) analysis of production and sales capabilities of grape wine in Tianjin
(3) analysis of status quo of chateau tourism in Tianjin

7.3 progress of chateau project construction in Tianjin

7.4 analysis of key grape wine producing areas in Tianjin

7.5 analysis of risk of chateau investment in Tianjin

7.6 forecast of chateau investment in Tianjin

forecast of chateau investment in Xingjiang

8.1 analysis of chateau construction and planning in Xingjiang

N~ 00 =1 =3 =3 =3

8.2 analysis of grape wine industry chain in Xingjiang

(1) analysis of grape growing in Xingjiang

(2) analysis of production and sales capabilities of grape wine in Xingjiang
(3) analysis of status quo of chateau tourism in Xingjiang

. 8.3 progress of chateau project construction in Xingjiang

8.4 analysis of key grape wine producing areas in Xingjiang

8.5 analysis of risk of chateau investment in Xingjiang

8.6 forecast of chateau investment in Xingjiang

forecast of chateau investment in Ningxia

9.1 analysis of chateau construction and planning in Ningxia

N~ O =1 =3 =3 =

9.2 analysis of grape wine industry chain in Ningxia

(1) analysis of grape growing in Ningxia

(2) analysis of production and sales capabilities of grape wine in Ningxia
(3) analysis of status quo of chateau tourism in Ningxia

. 9.3 progress of chateau project construction in Ningxia

.9.4 analysis of key grape wine producing areas in Ningxia

.9.5 analysis of risk of chateau investment in Ningxia

N~ ==

.9.6 forecast of chateau investment in Ningxia
7.10 forecast of chateau investment in Henan
7.10.1 analysis of chateau construction and planning in Henan
7.10.2 analysis of grape wine industry chain in Henan
(1) analysis of grape growing in Henan
(2) analysis of production and sales capabilities of grape wine in Henan
(3) analysis of status quo of chateau tourism in Henan
7.10. 3 progress of chateau project construction in Henan
7.10.4 analysis of key grape wine producing areas in Henan
7.10.5 analysis of risk of chateau investment in Henan

E 0 2 3 = 3 www.gianzhan.com



FORWAR DAz

7.10.6 forecast of chateau investment in Henan
7.11 forecast of chateau investment in Northeast

7
7

N ==

11.1 analysis
11.2 analysis
(1) analysis
(2) analysis
(3) analysis

.11. 3 progress
.11.4 analysis
.11.5 analysis
7

11.6 forecast

of planning of chateau construction in Northeast

of grape wine industry chain in Northeast

of grape growing in Northeast

of production and sales capabilities of grape wine in Northeast
of status quo of chateau tourism in Northeast

of chateau project construction in Northeast

of key grape wine producing areas in Northeast

of risk of chateau investment in Northeast

of chateau investment in Northeast

Chapter 8: Analysis of operation of domestic chateau examples

8.1

8.

O ¥~ CO O 0 CoO O O o O W Co 0 0 Co O o o O DN CO O 0 Co O O o

0 U1 CO O 0 Co O O o

Rongchen Chat
1.1 analysis
(1) analysis
(2
1.

analysis
analysis
analysis
analysis
analysis
analysis

N O O = W DN

analysis

—_ e e

.8 analysis

eau

of development scale of the chateau

of scale of chateau investment and construction
of output scale of the chateau

of main body of development of the chateau

of management model of the chateau

of planning and layout of the chateau

of brewing process of the chateau

of product structure of the chateau

of marketing channels of the chateau

of advantages and disadvantages of development of the chateau

Zhangyu Cavesmaitre Chateau

2.1 analysis
(1) analysis
(2
2

analysis
analysis
analysis

analysis

)

2

3

4 analysis
5

6 analysis
7

analysis

MDD

8 analysis

of development scale of the chateau

of scale of chateau investment and construction

of output scale of the chateau

of main body of development of the chateau

of management model of the chateau

of planning and layout of the chateau

of brewing process of the chateau

of product structure of the chateau

of marketing channels of the chateau

of advantages and disadvantages of development of the chateau

Yantai 9Winetour Chateau

3.1 analysis
(1) analysis
(2
3

analysis
analysis
analysis

analysis

)

2

3

4 analysis
5

6 analysis
7

analysis

W W W W w

8 analysis

of development scale of the chateau

of scale of chateau investment and construction

of output scale of the chateau

of main body of development of the chateau

of management model of the chateau

of planning and layout of the chateau

of brewing process of the chateau

of product structure of the chateau

of marketing channels of the chateau

of advantages and disadvantages of development of the chateau

Easdun Chateau

4.1 analysis
(1) analysis
(2) analysis
4.2 analysis
4.3 analysis
4.4 analysis
4.5 analysis
4.6 analysis
4.7 analysis
4.8 analysis
Nava Chateau

. 5.1 analysis

(1) analysis

of development scale of the chateau

of scale of chateau investment and construction

of output scale of the chateau

of main body of development of the chateau

of management model of the chateau

of planning and layout of the chateau

of brewing process of the chateau

of product structure of the chateau

of marketing channels of the chateau

of advantages and disadvantages of development of the chateau

of development scale of the chateau
of scale of chateau investment and construction

K - -

o B oR M www.gianzhan.com



FORWAR DAz

(2) analysis of output scale of the chateau
8.5.2 analysis of main body of development of the chateau
8.5.3 analysis of management model of the chateau
8.5.4 analysis of planning and layout of the chateau
8.5.5 analysis of brewing process of the chateau
8.5.6 analysis of product structure of the chateau
8.5.7 analysis of marketing channels of the chateau
8.5.8 analysis of advantages and disadvantages of development of the chateau

there are another 21 enterprises
Chapter 9: Development trends and investment strategic planning of China’s chateau
construction
9.1 analysis of trends of chateau construction
9.1.1 cluster trend
. 1.2 diversification trend
1.3 personalized trend
risk prevention and development proposals for domestic chateau construction
. 2.1 analysis of risk distribution of chateau construction

©
© © N © ©

. 2.2 recommendations for domestic chateau construction and operation
(1) suggestions for risk aversion of chateau construction
(2) proposals for innovative development of domestic chateaux
1) technology innovation
2) concept innovation
3) operation innovation
4) cultural innovation
(3) 4P marketing strategy of chateau tourism
1) product portfolio
2) price attraction
3) diversification channel
4) product promotion
(4) analysis of China’ s chateau characteristic development path
1) SWOT analysis of China’s chateau construction
2) proposals for China’ s chateau characteristic development path
9.3 risks of investment of foreign chateaux and suggestions
9.3.1 risks of investment in key foreign countries and suggestions
(1) risks of investment of chateaux in France and suggestions

(2) risks of investment of chateaux in America and suggestions

(3) risks of investment of chateaux in Australia and suggestions
(4) risks of investment of chateaux in Italy and suggestions

(5) risks of investment of chateaux in New Zealand and suggestions

(6) risks of investment of chateaux in Spain and suggestions

3.2 proposals for merger and integration of foreign chateaux

3.3 recommendations for subsequent maintenance of foreign chateaux
forecast of chateau construction

4.1 forecast of scale of chateau grape wine market

4.2 forecast of market gap of chateau construction

. 4.3 forecast of scale of chateau construction in key provinces and cities

© © © O WO ©

.4.4 forecast of overseas M & A of chateau

N TR TE NS, S ERESRRTERE RO,
A EH S TR IRSS . 400-068-7188 0755-82925195 82925295 83586158

E 0 2 3 = 3 www.gianzhan.com



FORWARDAEHIBE

China’ s ChateaufT)k

YK B TR : service@qianzhan.com
BB SR MG https:/bg.qianzhan.com/
AT W I R 5 !

W - <« ===

www.gianzhan.com


mailto:service@qianzhan.com
https://bg.qianzhan.com/

