FORWARDGHIBE

China Productive Forces Promotion Center ReportfT)V

China Productive Forces Promotion Center Report (2016-2021),

Development Pattern and Investment Strategy Planning

H R

CONTENTS

Chapter 1: Analysis of the development process of productivity promotion center

1.1

analysis of the
. 1.1 analysis of
. 1.2 development
. 1.3 analysis of
analysis of the
.2.1 analysis of
. 2.2 development
.2.3 analysis of
analysis of the
.3.1 analysis of
. 3.2 development
. 3.3 analysis of
analysis of the
.4.1 analysis of
. 4.2 development
.4.3 analysis of

start—up phase of productivity promotion center
landmark development events

effectiveness and experience summary

development characteristics of the start—up phase
acceleration phase of productivity promotion center
landmark development events

effectiveness and experience summary

development characteristics of the acceleration phase
upgrade phase of productivity promotion center
landmark development events

effectiveness and experience summary

development characteristics of the upgrade stage
leaping phase of productivity promotion center
landmark development events

effectiveness and experience summary

development characteristics of the leaping phase

1
1
1
2
1
1
1
3
1
1
1
4
1
1
1
5 analysis of development plan of productivity promotion center
1.5.1 analysis of major development plan of productivity promotion center
1.5.2 analysis of main problems of productivity promotion center

1. 5.3 analysis of development direction of productivity promotion center
Chapter 2: Analysis of development scale of productivity promotion center

2.1 analysis of the status quo of productivity promotion center
2. 1.1 of construction scale of productivity promotion center

2

analysis
analysis of construction layout of productivity promotion center
regional distribution of productivity promotion center
regional patterns of productivity promotion center
distribution of productivity center demonstrations
of
of
of
of
of
of
of
of
of
analysis of
analysis of asset size and investment of productivity promotion center
.2.1
(1)
2)
.2.2
(1)
2)
(3)
.3 analysis of services and income scale of productivity promotion center
2.3.1 services and income scale of national productivity promotion centers

regional
analysis construction methods of productivity promotion center
legal composition

establishment method

business property

analysis
analysis
analysis
analysis geographical attributes
analysis employees of productivity promotion center
analysis practitioner scale
analysis age structure of employees
analysis educational structure of employees
title structure of employees

analysis of asset size of productivity promotion center
analysis of asset size of China Productivity Promotion Center
analysis of asset size of national demonstration productivity promotion centers
analysis of investment amount of productivity promotion center
about 50
the increase of MOST funding

investment into national demonstration productivity promotion centers

% of the total investment comes from government investment

2.3.2 services and income scale of national demonstration productivity promotion centers

Y - -

o B oR M www.gianzhan.com


https://bg.qianzhan.com/report/detail/fadf12a8d3244206.html
https://bg.qianzhan.com/report/detail/fadf12a8d3244206.html

FORWARDSfE

2.4 analysis of operation performance of productivity promotion center

2.4.1 the quantity of service enterprises
2.4.2 situation of national productivity promotion centers
to carry out services
(1) the quantity of service enterprises
(2) situation of contacting scientific research institutions and experts
(3) cooperation with the international and Hong Kong, Macao and Taiwan
(4) situation of increasing revenue for enterprises and increasing employment for the society
2.4.3 situation of national demonstration productivity promotion centers to carry out services
Chapter 3: Analysis of development model of productivity promotion center
3.1 analysis of establishment models of productivity promotion center
3.1.1 analysis of establishment model of government functions + market formation
. 1.2 analysis of establishment model of technical resources + market formation
. 1.3 analysis of collaborative establishment model
analysis of basic development models of productivity promotion center

@
_CoONDJLO

2.1 from the perspective of participating in technology innovation with companies
(1) analysis of front—end refinement model

analysis of intermediate refinement model

analysis of end push model

analysis of head and tail interaction mode

analysis of whole—process auxiliary pattern

from the perspective of service receivers

analysis of service model for small and medium industrial enterprises
analysis of service model for large industrial enterprises

analysis of service model for modern agriculture

analysis of service model to improve the modern service industry

)
)
)
)
2
)
)
)
)
.3 from the perspective of main means of service innovation
) analysis of platform service—oriented model

) analysis of professional and technical service model

) analysis of intelligence counseling service model

) analysis of innovative element service model

) analysis of preferential policy port model

4 from the perspective of the organizational structure of productivity promotion centers
) analysis of comprehensive organization service model

) analysis of regional (professional) specialty service model

) analysis of comprehensive and professional interaction service model

) analysis of industry association service model

(5) analysis of profit and non—profit service model

analysis of the potential crisis facing productivity promotion centers

3.1 analysis of the crisis of development environment

3.2 analysis of the crisis of value selection

3.3 analysis of the crisis of the structure

3.4 analysis of the crisis of target

3.5 analysis of the crisis of transformation

wow W w L w

3.6 analysis of the crisis of interaction
3.4 analysis of development strategies of productivity promotion centers
3.4.1 analysis of development strategy choice
3.4.2 analysis of development tactics choice
Chapter 4: Analysis of services of productivity promotion center
4.1 analysis of industrial subcontracting service
4.1.1 analysis of development background and development trends of international industrial
subcontracting
4.1.2 analysis of industrial subcontracting business
4.1.3 innovation path of industrial subcontracting business

(1) analysis of the purpose of industrial subcontracting business
(2) analysis of the content of industrial subcontracting business
(3) analysis of the time of industrial subcontracting business

(4) analysis of the location of industrial subcontracting business
(5) Analysis of main parties of industrial subcontracting business

E 0 2 3 = 3 www.gianzhan.com



F “ RWA R D El_ﬁ E%‘ China Productive Forces Promotion Center ReportfTMk

(6) analysis of the methods of industrial subcontracting business
. 1.4 development advice for industrial subcontracting business
analysis of technology transfer service
. 2.1 analysis of background to carry out technology transfer service
. 2.2 analysis of typical case of technology transfer service
. 2.3 analysis of problems of technology transfer service
. 2.4 analysis of solutions for technology transfer service

analysis of technology consulting service
. 3.1 analysis of background to carry out technology consulting service
. 3.2 analysis of typical case of technology consulting service
. 3.3 analysis of problems of technology consulting service

S R R O R R R DN

. 3.4 analysis of solutions for technology consulting service

T T AR VRGN 2, TE AR SR ATRE R A0

4 G B R4S A2k 400-068-7188 0755-82925195 82925295 83586158
R H TR service@qianzhan.com

G SR MG https:/bg.qianzhan.com/

AT WA RSS!

z M0 o = 3 www.gianzhan.com


mailto:service@qianzhan.com
https://bg.qianzhan.com/

