
China Museum Tourism Industry Report (2016-2021), Innovation

of Development Model and Strategy Planning

 

CONTENTS

 
Chapter 1: Museum resources and museum tourism development
　　1.1 museum

　　　1.1.1 definition of museum

　　　1.1.2 feature of museum

　　　1.1.3 category of museum

　　　　(1) foreign museum

　　　　(2) Chinese museum

　　1.2 cultural tourism

　　　1.2.1 concept of cultural tourism

　　　1.2.2 concept and content of cultural tourism resources

　　　1.2.3 significance of development of cultural tourism resources

　　　1.2.4 position of museum in the development of cultural tourism

　　1.3 museum tourism

　　　1.3.1 relationship between museum and tourism

　　　1.3.2 connotation of museum tourism

　　　1.3.3 feature of museum tourism

　　　1.3.4 value of museum tourism

　　　1.3.5 content of development of museum tourism d

Chapter 2: Reference of experience of overseas museum tourism development
　　2.1 analysis of operation of foreign museums

　　　2.1.1 analysis of operation of museums in America

　　　2.1.2 analysis of operation of museums in Britain

　　　2.1.3 analysis of operation of museums in France

　　　2.1.4 analysis of operation of museums in Japan

　　2.2 analysis of development of foreign museum tourism

　　　2.2.1 development of foreign museum tourism

　　　2.2.2 development trends of foreign museum tourism

　　　　(1) demonstration by means of participation and experience and interaction has become the

mainstream of museum development

　　　　　1) rise of concept of rational leisure

　　2.3 typical case of development of foreign tourism museums

　　　2.3.1 operation mode of marketization of Guggenheim Museum tourism

　　　　(1) introduction of basic information of the museum

　　　　(2) characteristic of operation mode of the museum

　　　2.3.2 shopping mode of Metropolitan Museum tourism

　　　　(1) introduction of basic information of the museum

　　　　(2) characteristic of operation mode of the museum

　　　2.3.3 mode of opening public space of the British Museum tourism

　　　　(1) introduction of basic information of the museum

　　　　(2) characteristic of operation mode of the museum

　　　2.3.4 education mode of Old Sturbridge Village Museum

　　　　(1) introduction of basic information of the museum

　　　　(2) characteristic of operation mode of the museum

　　2.4 summary of experience of foreign museum tourism development

Chapter 3: Analysis of construction and operation of Chinese museum
　　3.1 analysis of development of China's museum

　　　3.1.1 analysis of development scale of museum

　　　3.1.2 museum of different nature

　　　3.1.3 museum of different category

China Museum Tourism Industry Report行业

目 录

1

https://bg.qianzhan.com/report/detail/886adba46cbd4dc8.html
https://bg.qianzhan.com/report/detail/886adba46cbd4dc8.html


　　　3.1.4 regional distribution of museum

　　　3.1.5 quantity of employee of museum

　　　3.1.6 quantity of cultural relics of museum

　　3.2 analysis of operation of China's museum

　　　3.2.1 quantity of visitor of China's museum

　　　3.2.2 analysis of revenue of China's museum

　　　3.2.3 analysis of expenditure of China's museum

　　3.3 analysis of operation of China's private museum

　　　3.3.1 development of private museum

　　　　(1) analysis of scale of private museum

　　　　(2) analysis of characteristics of private museum

　　　　(3) form of establishment of private museum

　　　　(4) analysis of position of private museum

　　　3.3.2 survival of private museum

　　　　(1) status quo of operation of private museum

　　　　(2) sources of funding of private museum

　　　　(3) developmental disabilities of private museum

　　3.4 analysis of the development of China's digital museum

　　　3.4.1 development status quo of digital museum

　　　　(1) thematic digital museum

　　　　(2) analysis of the status quo.

　　　3.4.2 mode of establishment of digital museum

　　　　(1) form of website construction

　　　　(2) organizational standard for information

　　　　(3) scalability of website

　　　　(4) consulting services of website

　　　　(5) service object of information

　　　　(6) integrated management model

　　　3.4.3 problem of construction of digital museum

　　　3.4.4 development trend of digital museum

　　3.5 analysis of operation and management of China museum

　　　3.5.1 analysis of management system of museum

　　　3.5.2 analysis of operation of museum

　　3.6 development trend and planning of Chinese museums

　　　3.6.1 analysis of development trend of Chinese museums

　　　3.6.2 analysis of planning of Chinese museums

Chapter 4: Status quo of development of China's museum tourism and analysis of problem
　　4.1 analysis of status quo of development of museum tourism

　　　4.1.1 main problems of museum tourism development

　　　4.1.2 reason for museum tourism development issues

　　　　(1) conservative thinking

　　　　　1) insufficient promotion

　　　　　2) shortage of funds

　　4.2 disparities of domestic and foreign museum tourism development

　　　4.2.1 comparison of museum management

　　　　(1) collection management

　　　　　1) ticket management

　　　　(2) institution management

　　　4.2.2 comparison of funding sources

　　　4.2.3 comparison of service

　　　　(1) sense of service

　　　　(2) service facilities

　　　　(3) navigation service

　　　　(4) graphics logo

　　4.3 development potential and trends of museum tourism

　　　4.3.1 development potential of museum tourism

　　　4.3.2 development trends of museum tourism

Chapter 5: Innovation of development model of Chinese museum tourism and development
strategy of product

China Museum Tourism Industry Report行业

2



　　5.1 function transition to adapt to the new market demand

　　　5.1.1 change of service object

　　　5.1.2 change of role positioning

　　　5.1.3 overlay function

　　5.2 museum tourism product and characteristics

　　　5.2.1 definition of museum tourism product

　　　5.2.2 composition of museum tourism product

　　　5.2.3 type of museum tourism product

　　　5.2.4 feature of museum tourism product

　　5.3 lifecycle of project-based museum product

　　　5.3.1 analysis of lifecycle of project-based product

　　　　(1) period of early smooth development

　　　　(2) period of new product release

　　　　(3) period of prosperity and development

　　　　(4) period of new product recession

　　　　(5) period of late smooth development

　　　5.3.2 summary of production cycle of product

　　5.4 development philosophy of museum tourism product

　　　5.4.1 concept of culture

　　　5.4.2 concept of leisure

　　　5.4.3 concept of experience

　　　5.4.4 concept of brand

　　5.5 innovation of development model of museum tourism

　　　5.5.1 model of tourism experience

　　　　(1) shows the way of experience

　　　　(2) create the atmosphere for experience

　　　　(3) large-scale exhibition or tour

　　　　(4) additional human services facilities

　　　　(5) additional experience items

　　　5.5.2 model of integration of tourism elements

　　　　(1) model of museum + scenic spot

　　　　(2) model of museum + hotel

　　　　(3) museum theme malls

　　　5.5.3 model of business expansion

　　　　(1) development of museum restaurant

　　　　(2) development of museum shopping

　　　　(3) development of museum training product

　　　　(4) development of museum accommodation

　　5.6 tourism product development of experience-based museum and design countermeasures

　　　5.6.1 analysis of experience of museum tourism

　　　　(1) features of experience of museum tourism

　　　　(2) experience of different types of museum tourism

　　　　(3) implementation of experience of museum tourism

　　　5.6.2 overview of experiential tourism product

　　　　(1) concept of experiential tourism product

　　　　(2) features of experiential tourism product

　　　　(3) connection with type of common tourism product

　　　　(4) connection with development of common tourism product

　　　5.6.3 principles for product development of experience of museum tourism

　　　　(1) the principle of theme

　　　　(2) the principle of diversity

　　　　(3) the principle of participation

　　　　(4) the principle of profoundness

　　　　(5) the principle of systematicness

　　　5.6.4 design method of product of experience of museum tourism

　　　　(1) environment for experience

　　　　(2) demand for visitor experience

　　　　(3) topics for experience

China Museum Tourism Industry Report行业

3



 

如需了解报告详细内容，请直接致电前瞻客服中心。

全国免费服务热线：400-068-7188  0755-82925195 82925295 83586158 

或发电子邮件：service@qianzhan.com 
 
或登录网站：https://bg.qianzhan.com/
 
我们会竭诚为您服务！ 
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